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Legislative Update

Call To Action:
Minimum Wage
Alert!

The Chairman of the
House Education and
Workforce Committee Rep.
Bill Goodling (R-PA), held
hearings in April on the
minimum wage’s impact on
lower income workers and
welfare-to -work programs.

This is in response to
Committee Democrat’s
repeated calls for action on
President Clinton’s proposed
S1.00 per hour minimum
wage increase.

There currently appears to
be enough votes in the House
to pass some form of a
minimum wage increase.
Although there are no floor
votes expected prior to July,
itis crucial that you write
your Representative and
Senators today!

Although there is political
will to increase the minimum
wage, it is bad public policy
that not only harms small
businesses, but also the very
people it is trying to help:
entry-level employees.

If there is a strong protest
against an increase, there is
still a chance to sway
Congressional opinion
before July.
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Working hard for our members.

African Americans:
Ultimate in
“consumerism?”

Editor’ note: Patricia Bailey was a workshop speaker at
the Food Marketing Conference held March 22 and 23 at
Western Michigan University. Ifound her speech particularly
relevantfor independent convenience store and grocery store

retailers. -Michele MacWilliams

by Patricia Bailey,
vice president of marketing,
Pro-Line Corporation

Today there is an even
more compelling need for
products specifically
designed for African
Americans because of the
diversity of the market.

Population trend watchers
would agree that the African
American consumer is really
worth romancing because of
their numbers and their
buying power. Moreover,
African American buying
power is projected to be over
$400 billion.

At this economic level, the
African American market
alone ranks in the top ten of
the largest economy in the
free world according to
Target Market News, a
research group out of
Chicago. How does all of
this affect retailers and
distributors? Needless to
say, the effect is tremendous!
Today’s retailers and
distributors know that if they
want to satisfy the African
American consumer, they
have to carry the products

desired by the consumer.
They must also be sure that
their stores stay in stock and
merchandise well. Knowing
facts and stats pertaining to
this awesome consumer does,
without a shadow of doubt,
give retailers and distributors
an edge when attempting to
please African American
consumers. No one would
want to risk losing consumers

The African American
market ranks in the top
ten of the largest
economy in the free
world. —Farget Market News

who exhibit strength in
buying power!

Consider the fact that ten
percent of all dollars spent by
African Americans are spent
on Health & Beauty Aids
versus only eight percent for
the general market. The
numbers for haircare are even
larger. African Americans
represent 30 percent of all
haircare sold.

1t’s worth repeating! The
African American consumer
is definitely a consumer that
warrants attention.

Retailers should note the
following facts where
consumerism and the African
American consumer is
concerned:

1 Television viewing
among African Americans
exceeds television viewing
by non-African Americans

See African American
consumers, page 4
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June is Dairy Month,
“got milk?®”

June is Dairy Month.
Why should your store get
excited about that? Of
course, it’s because product
placement along with your
enthusiasm can help sell
more milk, and milk is just
the beginning.

Milk rarely stands alone.
It pairs up naturally with
cookies and cereal. It
appears in so many
variations. Milk is chocolate,
skimmed/no-fat, low-fat,
condensed, evaporated,
cream (both sweet and sour),
half-and-half, and vitamin
fortified. It is sold as cottage
cheese, yogurt, cheese and
ice cream. Cheese never

Starting in May, Miller

Brewing Company and Sports
Illustrated will offer a custom-

stands alone either, it’s
melted on chips, grated on
salads and used as a dip for
bread and veggies. The story
is the same with ice cream. In
all its many flavors, ice cream
adorns pie, snuggles up to
cake and makes malts, shakes
and smoothies irresistable.
Furthermore, dairy products
are used as ingredients in
numerous home-made
products. It seems that every
dairy purchase invites an
opportunity to sell something
else.

Nutritionists stress the
importance of dairy products
in a healthy diet. Milk is
good for you and fat-free and
lactose-free products make
milk a good choice for nearly
everyone. The National
Academy of Sciences
recommends children ages 4
to 8 need the equivalent of at
least 3 servings of milk a day

See Milk, page 5

published magazine titled “Best

of the Swimsuit Supermodels:
1964-1999.” The 48-page issue
covers 35 years of spectacular

swimsuit photography.

AFD purchases Beverage Journal
Holiday Trade Show

The Associated Food Dealers of Michigan is proud to
announce the purchase of the Beverage Journal Holiday
Trade Show. Now AFD’s staff will add its expert touch,
making this show the prime venue for introducing new
holiday products or special holiday pricing and

promotions.

Mark your calendars for September 21 and 22 at
Burton Manor in Livonia. Watch your mail for more
information. Call Becky at (248) 557-9600 with questions.

Visit our Web site at: http://www.cstoreeentral.coitt/afdJitni
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Y 2K Crisis:

Tell your customers that there is
no need to stockpilefood

by Bill Viviano, AFD chairman

Retailers, food processors and a
bipartisan group of US Serators net in
early March to discuss die outcome a
poterttial Y2K conputer crisis would
have on consurrers’ food supply.

The group determined thet the Y2K
problem will not cause disruptions in
food supplies and services and urged
Amrericans o refrain from stockpiling.

The plea to restrain from stockpiling
carre amid growing concerms thet basic
supplies and services could come toa
halt on January 1,2000, if the Year
2000 (Y2K) problermn shuts down sone
business comrputers.

“This is not a tine for people to go
crazy or be alarmist” said Serator
Christopher Dodd, a Connecticut
Denocrat. “We see nothing thet would
cause anyore to want to stockpile large
amounts of food.”

News reports about soaring sales of
dried food and military-style meal kits
“have begun to unnene many people,”
added Dodd, a mermber of a
subcommittee on the Year 2000

Technology problem thet hes been
investigating the inpact of tre
“millennium bug’ on various U.S.
industries.

The Y2K problem refers to tre
inability of some computers to
recognize dates beyond Decermber
31,1999.

Food industry executives told the
parel, headed by Utah Republican
Senator Robert Benrett, thet at worst
there would be only minor disruptions
for afew days in isolated aress.

Bennett urged the food conpanies
o conduct “end-to-end testing from
the coffee field to the grocery store
shelf’ to ensure thet all cormputer
equipnent is ready.

U.S. grocery chains are spending
an average of $27 million to prepare
computers and most expect to have
systerrs installed by midsunrer,
according to Tim Hamnond, head of
the Food Marketing Irstitute.

“At this point, we’re not seeing
anything out of the norm,” said
Michael Herschel, executive vice
president of Kroger Co. The
company plans Y2K tests at Kroger
stores this sumer to neke sure they
are ready, he added.

“We believe unless there is
widespread hoarding or excessive
stockpiling, January 1,2000 will be a
routine shopping day,” Herschel said.

Nestle USA, which owns brands
such as Stouffer’s and Libby’s said it
would see adrop in the fimT's first
quarter sales next year if corsurers
begin hoarding food.

Coke changes bottle cap
redemption policy

Coca-Cola Bottling Conpany of
Michigan, along with all divisions of
Coca-Cola Enterprises, recognizes
the difficulties thet free product
under-the-closurc (UTC) pronmotions
are causing its retail partrers.

Lost sales and profitability, store
acocounting and control issues, and
the problem of what to do with all
the bottle caps are concerms of
retailers. These problens have
megnified in recent years with
increased pronotions.

To rectify this. Coca-Cola is
changing its redenption policy,
effective May 1, 190,

The new policy is as follows:

AH under the closure
promotions on 20 ounce
and 1-liter packaging,
which include a free
product offer, will be
redeemed in the following
manner: Coca-Cola will
redeem the cap at full
retail value.

AFD appreciates CCE’s efforts

1o address retailer concerms and
needs.

“Consumer confidence in the
supply chain could erode, resulting in
pantry loading toward the end of tte
year,” said Jeri Bender, a Nestle
USA vice president. “‘Such actions
would pull sales forward into 1999
and danpen first quarter 2000 sales as
consuners egt their way through
accurmulated products.”

The food companies said they were
nost concermed about the U.S.
Agriculture Department’s Y2K
preparations to keep the federal food
starmp program operating snoothly.

Be certain the Y2K bug doesn’t
bite you. Testing now will prepare
your company for conplications later.
Do everything you can now, so tret
your store will remein open and able
10 service your custoers.

Remenber, it's not the millennium
bug thret will take a bite out of your
profits, it's the competitor down the
street who is prepared and who can
continue operating during Y2K.

National Wine
& Spirits may
purchase
R.M. Gilligan

At press tirre, this publication
hes received word tret
negotiations are ongoing for
National Wine & Spirits to
purchase R.M. Gilligan, Inc.

According to sources, all parties
have agreed in principle and firel
papers are expected to be signed
within a few weeks.

The deal is described as an
“amicable partnering” between tre
two conrpanies.

AFD recognize thet a smooth
transition is inportant to retailers,
therefore, nore information on this
breaking news story will follow in
theJdureissue of teaFp Food &

Beverage Report.

Shirley Johnson wins
Senate seat

Congratulations to Shirley Johnson
who will replace Sen. Michael
Bouchard in the 13th Senate district.
AFD's Political Action Committee
supported her candidacy and looks
forward to working with her.
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African Americans, the ultimate consumers

-Continued from page 1

by over an hour per week, on
average; and radio usage among
African Americans exceeds non-
African Americans by more than two
hours.

2. The ultimate buying power of
the African American consumer is
over $400 billion, which is
dramatically illustrated by their
buying and shopping patterns.

3. African Americans are split on
the subject of target advertising.
Forty-eight percent favor advertising
geared to African Americans, while
37 percent believe general advertising
works better.

Ethnic pride is strongly present in
the value system of African
Americans. Ninety percent feel proud
of their heritage. Commitment to
family and religion are the pillars of
African American culture.

4. The African American woman
has specific haircare product needs.
She understands that her desired
products are not always available at
most drug stores, therefore she
frequents stores where she is certain
her desired products are available.
The African American woman knows
where she has to go in order to find
the product she needs for her hair.

In fact, African Americans over
index their general market
counterparts in a variety of retail
areas, but because a heavier premium
is placed on grooming, there is a
wider spending margin when it comes
to the health and beauty aids category.

5. African Americans read more
newspapers and magazines than non-
African Americans. Newspapers are
the principle source of coupons for
both African Americans and non-
African Americans. Forty-two
percent of African Americans use
cents off coupons. Eighty-four
percent of African Americans get
their coupons from newspapers while
38 percent use the coupons they
receive in the mail.

6. African Americans spend more
than non-African Americans during
each trip to the grocery. They shop
almost twice weekly, and spend about
$23 more than non-African
Americans.

7. According to population trend
watchers, the African American
population will reach 33.8 million by
the onset of the millennium. Ten
years later, in 2010, the population is
expected to reach 38 2 million, and
the numbers Will peak at 42.9 million
by 2020

8. The U.S. Census notes that the
greatest segment growth in
consumerism is the African American
female She purchases a wide variety
of products from different categories.

Media Used by type
often buying other items in addition

to those intended. Non Af. Am.

When affixing a buying number to Alrican Am
this fast grow ing consumer group, it
becomes clear that the African
American consumer is poised to be 40-
the “go to" market segment for the
future. 30-

These compelling realities make
the African American consumer a 20-
segment that merits being wooed,
courted, coaxed, cajoled, romanced, 10-
solicited and persuaded with the same
ferocity that their disproportionate
spending power merits. NvgEr Qichr

When marketing to the
African American
consumer, consider
that this consumer

will evaluate the store
based on the appear-
ance of the ethnic

section.

Harvey Braun
Deloilte & Touche jm

Marketing to African American customers

by Michele MacWilliams

African American values center African Americans are sensitive to
around family, religion, ethnic idols in their community-locals can
culture, music and community events.  be heroes.

The Number One pastime for many of Bailey suggests tying into local
African American consumers is going  publications and using local heroes-
to kid’s sports events. Bailey like high school coaches-to promote
suggests reaching this consumer special events at your store.

where they live and entertain. She also suggests targeting youth

Ethnic pride is strongly present and teens by participating in local
with this group. Bailey posed the events. Some places to start are the
question: How may retailers use local Links chapters, Jack and Jill
Kwanza as an event to sell products? social chapters and other urban youth
The holiday requires preparation of groups tied to schools, churches and
meals, and also is a special-event civic groups.
where families gather. Promoting She believes that independent
special foods, beverages and other stores can steal market share by
party products can boost sales. filling the niches other stores leave
Since health and beauty aids represent ~ out Make African Americans feel
a higher percentage of African welcome in your store by featuring
American purchases than for the the products they desire. Keep them
remaining population, these products  in their neighborhood store by
should be displayed attractively. showing them they are wanted.
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Calendar

May 2-5

FMI Supermarket Convention A
Educational Exposition
Chicago, Illinois

(248) 557-9600

June 13-17

Managing the Total Store:
Operatiors Course,

an FMI/ esentation
Western Michigan University
Kalatna/oo

(202) 452-8444

June 20-24

Electric Foodservice Council
Overview o fthe Foodservice
Industry

OGE Foodservice Technology
Center

Oklahoma City, OK

(919) 553-5800

July 22

AFD Annual Scholarship Golf
Outing

Wolverine Golf Course
Macomb, M1

(248) 557-9600

October 2-6

National Frozen Food
Convention

Boston, Massachusetts
(703) 821-1350
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Continued from page 1

and children 9 to 18 need the
equivelent of at least 4 servings of
milk each day to meet their calcium
needs That isa lot of milk!

According to the USDA. most
children fall short: less than 40
percent of boys and less than 30
percent of girls ages 6 to 11 actually
meet current recommendations.

It is the same story with adults.
Athough it is widely accepted that
dairy products can provide positive
health benefits, like preventing bone
kiss and lowering blood pressure,
many adults fail to meet the minimal
daily requirement. Continuing to
spread the word about milk's health
benefits will surely help spike sales!

An effective public relations
program has been in place since the
summer of 1939 when the National
Deiry Council designated June as
Deiry Month and later, in 1955. the
American Dairy Association began
their promotional activity.

Milk
Milk has long been a popular
beverage, not only for its flavor,
hut because of its nutritional
attributes. Milk is considered
one of the best sources of
calcium in the American diet
and it also provides protein,
vitamins and other minerals.

Their advertising and
merchandising programs arc designed
to kick-off the summer milk
promotion period This strong
support from the dairy industry, food
chains and the media will help your
store deliver sales of more milk.
During May and June, your customers
will see an extra push in the media as
dairy products are in the news.

Consumers  getting the word
about milk, too. The agressive Milk
Mustache campaign, “got milk?" has
captured the imagination and given a
little “panache™ to milk drinking.
And that is a good thing.

In 1993 milk consumption in

Ice Cream
The delicious ice creams of
today evolved from the flavored
ices popular with the Romans in
the fourth century B.C. Nancy
Johnson invented the hand-
crunk freezer in 1846 and
brought ice cream making
home

Caltkwnu hwi declined steadily lor
20 years, sn milk processors from all
jover ihr stale gut logethcf to do
j something about it.
Rewaish lound that people think
they know all they need to know

about milk. It is white, comes in
gallons and is good for you. You
need it most when you have a
mouthful of cookies or for your
favorite cereal.

And people notice milk most when
they suddenly run out of it. Thus was
bom a multi-faceted advertising
campaign initiated to educate
consumers and correct
misconceptions about milk. The
campaign is a little sadistic in part,
since it features the torture of Cookie
Monster and of Snap. Crackle and
Pop. In one ad a fellow goes to the
fridge for milk and tips up the carton
only to realize his milk is "out of
date." Ads with "attitude" like these.

are designed to remind consumers to
be sure they always have plenty of
fresh, cold milk.

Has the advertising campaign

Butter

Buttermaking used to be a
common activity on the farm.
The first U.S. creamery was
built in 1871, taking butter-
making out of the hands of home
cooks and putting it into
commercial production.

worked? The decline in milk sales
has been halted, "got milk?" Milk
Mustache ads featuring Roseanne.
Coshy, Leno, Bart Simpson and

others, have helped make the term
"got milk?" part of the American
vernacular. Children have been
overheard asking for a "glass of got
milk?"

The "got milk?” Milk Mustache
marketing campaign is jointly funded
by the nation's fluid milk processors
and America's dairy farmers.

"got milk? " is licensed by Daily
Management Inc. (DMI). DM! and stale,
regional and international organizations
manage the American Dairy Association,
the National Dairy Council and the U.S.
Dairy Report Council.

Information is available at
www.dairyinfo.com or call
1-800-241-MILK.
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wvivi.llpani6.6om

iTAoo Weet Seven Mile i”oad

ctocond Hono!

Professional
Security
Services

Allalgrm
signal,ine

i roridtng |,eace 0f Wind Since 1969

Detroit. Ml
t OzfTWi fe A~ SUXM ING

ani6.6om

1800711.PANI6

ASZTS-ITJt

AFD KJOD A BhVKKAfih KfiPORT. MAY 1999 S


http://www.dairyinfo.com

Member

Profile

Teaching and learning is the Kadouh circle of life

by Ginny Bennett

In 1974, Lebanon was in turmoil
and Chafic Kadouh, a teacher, felt that
he should take advantage of the
opportunity his uncle Nassib offered-
to sponsor him and give him ajob in
the United States.

Kadouh began by working at
Blazo’s, his uncle Bachir’s pie shop.
On his second day in America, he
visited his uncle’s store and met a
waitress, Denise, the woman destined
to become his wife.

Denise was an Eastern Michigan
University student and worked as a
waitress, part-time. She remembers
that when she saw Chafic come
through the door, she remarked to a
fellow worker that she was certain she
would marry that man. She was right.
Denise went on to receive her degree
in special education.

In the interim, Chafic would
struggle to become fluent in English
and make his way in America. He
wanted to learn everything he could.
At first he worked for one uncle, and
then another, but Chafic realized that
making an hourly wage was not really

Chafic Kadouh in front of the Marine City
Dairy Queen

his goal. After all, he had come to
America looking for opportunity.
Finally one presented itself to
become a distributor for Tom’s
Candy. His route was run down and

neglected. He remembers that it was
a real struggle in the beginning to sell
without the necessary language skills
but Chafic took the job very seriously
and within five or six months he
began to make a profit. It was also
important to him to build a reputation.

Kadouh developed a respect for the
hard-working Chaldean store owners
he met on his route. He says he
learned a lot from them. One day he
was waiting to be paid for his delivery
but the store owner was too busy.

The owner opened the cash drawer
and told Chafic to help himself to the
amount. Of course, Chafic hesitated
to reach into the drawer but the man
insisted. It felt good to be trusted.

Honesty has always been one key
to success. Another is Denise, "Make
no mistake,” he says, “she has always
been at my side.”

In two-and-a-half years. Chafic had
saved enough money to begin looking
for a party store. Then an uncle
discovered the Marine City Dairy
Queen which was on the market.
Chafic didn't know anything about
this business but he wasn't afraid to

try.

One could say that 1978 was a
monumental year for Chafic. He
married Denise, moved to Marine
City and bought the Dairy Queen
They also bought a house across the
street from the business. The origin
store was seasonal. It had a dining
room with seating for 50. His first
winter he received training at the
Dairy Queen headquarters in
Minneapolis.

Denise never worked in her field
but she says she has been a teacher

Chafic and wife Denise

Regardless of the nature of your business.

Liquor law hassles can be a sobering experience.

\CTien it comes to liquor law regulation, Michigan is
one of the toughest states in the count
restaurants represent only a small fraction of the
businesses aflected. Airlines, retail department

stores, hotels, non-profit organizations, political
committees and a broad spectrum of otner entities
can be- shut down for non-compliance

ry. Barsand

The law firm of Abbott, Nicholson. Quilter. Ksshaki &
VoungbkxKI PC. in Detroit is proud to announce that
ThomasJ. (iiachino —a nxognized Michigan liquor law

expen — has joined the firm~ Aformer Michigan assistant

attorney general, (iiachino represented the Michigan
Uciuor Control Commission for 23 years He Is qualified

to nelp companies in metro Detroit deal with Michigan s
regulator)' and administrative liquor law hurdles

Abbatt, Nicholson, Quilter. Ksshaki .1 Vxintfrkxxi, R© AU Ki\vr Hiate Suite AXX), Detroit, M t82(F-1291 (All) 566-2300 lax (313) VXVIKU c-nuil arejry"ant|t-yaim

Mouher (nmiuiuJ law Utiluu-s
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Dairy Queen,
Continued from page 6

noretheless. And as a waitress and
rowas a Dairy Queen manager she
aways hes wom a uniform

In the beginning they worked side-
byssice “24 hours aday.” The couple
have three children and every
nmoming a 800 am they would bring
their twin sons, Hussain and Hassan,
aoross the street to a crib in the back
of the store, work all day and
eventually go back across the street to
their hone at 11:00 p.m The boys
were soonjoined by their sister,
Mariam

The Kadouhs worked long, hard
hours together and never cut comers.
They sold a corsistently good
prodct. They built a new Dairy
Queen to replace the old one and then
tore tre old one down.  The new store
hes a dining room with seating for 80,
witha hot menu in addition to the
traditiorsl Dairy Queen lire.

Three years ago they bought the St
Jair/Esst China location, a seasoral,
walk-up store and nost recently the
Dairy Queen in Richmond. At the
sanre tine Chafic purchased a bank
building across from the ““store
cdhurch,” a Richmond landmark.
Chefic will change tre location to
utilize the bigger building and soon
ice creamwill be handed out tre
drive-through window where noney
used to pess. The building is
undergoing a conrplete renovation.

The twirs menage the St. Clair
store and all three children work herd
They are nearly college age ad the
twirs are planning to atterd Michigan
State University.  In the meantine tre
children have all retumed from
vecation  Hassan and Hussain from
Hawaii and Mariam from Horida. It
ekes him happy thet they hed this
opporturity.

If he hed nore tine, Chiafic would
like tofish. He only goes a couple of
tinesayear. He isn'tinterested in his
business getting nuch bigger. “Too
much pressure, and having o life
whatsoaver, is of no interest to ne,”
hesays. His goal is to provide
seaurity for his children and have a
store for each one of themif they
wart it Inthe nmeantine, he hes
taught his children to take
resporsibility and hes provided a
rrears for themto gererate their ownn
exense norey.  Chafic is openr
minded about the choices they will
eventually meke.

The Merire City store is the
nuber one Dairy Queen in the state.
In addition to the family’s dedication,
Margaret Burgess and her daughter,
Gail Cartwright have provided
manegerial stability for eleven ad
nire years, respectively. The
compary enploys 30 people. Most
are stuoknts and because of the
seasorel nature of the business Chafic
ad Denise are always teaching and
training new enrployees.

Chafic Kadouh subscribes to AFD's Blue Cross Insurance and
Worker's Compensation programs.

Dairy Queen mix is licensed to be
mede by dairies according to
company formula. Chafic’s soft-
serve mix is provided by London’s
Farm Dairy of Port Huron.

A good relationship with his
supplier is important to Chafic since
London’s provides ongoing training
and service to the acocount.

When the Kadouh children are
done leaming in school, perhaps then
it will be time for Chafic to leam the
hiding places of some of those big
fish. And Denise can finally tum in
her uniform

Dairy Queen soft serve isa
reduced fat ice cream with
35 calories per fluid ounce.

KAMSMACKER,IIMG.

Lansing, Michigan

The Best in Reverse Vending
IS Made In the U .S.A!

KANSMACKER

2220 Raymond Drive
Lansing, Michigan 48906

The SupersSeries. reverse

vending machine by Kansmacker is

field proven to be fast, reliable and

efficient. Now this revolutionary

three-in-one machine can provide

you with a cost effective solution to

your returnable handling needs.

* Supporting Michigan grocers for

over 15 years.

* Process glass, plastic, and

aluminum all in one machine.

* More space efficient than multi

machine systems.

* New scanning and processing

technology is very fast.

‘ Fast transaction times and

less hassle for customers.
Made in Lansing, Michigan.
3rd party pick-up compatible.

Uses standard 120 volt wall outlets

For more information, call: 517-374-8807 ext. 100 or fax: 517-374-7595
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Convenience Store Corner

NACS Government Issue Survey shows convenience store concerns

Approximately 265 members of the National Association of Convenience Stores responded to the 1999 Government Relations Issue Survey.
According to the results, the following issues are respondents’ top priorities (ranked in order of importance):

1 Minimum Wage While nrost of these issues were

2 Tobacco Excise Tax expected, there were soe suprises.

3 National Sales Tax/IRS Reform Tabaoco legislation fell fromfirst place,
4. Capital Gains Tax Quts where it hed been the#1 issue for two
5 Estate Tax Repeal corsecutive years. However it did cone
6 Retailer’s Credit Card Fees inadlose seoond. Netive Arerican

7. Uniform Cornrpliance with EPA’s Underground Storage Tank Regulations tavation issues fell fromfourth place (in
8. Native American Taxation Issues 1998 teighth, nreinly due to the strag
9. Y2K Corrpliance gopeal for tax relief.

10 Hectric Utility Deregulation Many respordents stressed tre
11 Full Deductibility of Health Insurance for Self-enployed importance of tax relief—rating cpital
12 Kerosene oINS tax auts, estate tax repeal ad

FOODS, INC.

We offer our friends and
member retailers of the
Associated Food Dealers
of Michigan

QUALITY; VARIETY
and SERVICE
thatis...
MADE IN MICHIGAN!

Please call us at
(248) 582-8830

AL L(M)) A IU Vi R\(il Rirokl M\A I

retionsl sales &/1RS refomwithin
gpprodneately a terthof a percentage
point of eech other. Riding onits ray
1998 support, the uniformaonplianced
EPA’s underground storage tark
regulations rereined a number sa.en
Other issLes mentioned by NACS
rrerrbers indudedt FDA taoeoco
regulations; the qLelity and aveilehilityd
enployees; exoessive govermrent
paperwork: OSHA regulations and
enforcarent; ad the aloohal excise &

New Dollar Coming...
Should Penny Go Away?

On December 1, 1997, Presidcent
Clinton signed legislation calling fori
new $1.00 coin which will be placed
in circulation during the year 2000.
The US. Mint is compiling research f
on the type of netal used in the new
coin and the final artwork. It's
expected the coin will be golden in i
color, about the sizeof aSusan B. |
Anthony Dollar and have a distinctive
(probably smooth) edge.

In nost retail channels, the S1.00
coin will be viewed as a minor
nuisance, since clerks will have to
handle two forms of the sare
denomination. For thet reason, nost
cash retailers will not use tre S1.00
coin to meke change and will
continue 1o request Federal Resenve
Notes. Also, public opinion polls
repeatedly find thet Americans prefer
$1.00 notes o $1.00 coins, roughly 4
ol

Nevertheless, convenience stores
could be tre retail channel exception
by actually enbracing the dollar aain
Many convenience stores are ina
$1.00 note deficit situation, meaning
nore $1.00 hills leave the cash
register then are received in paynment :
To restock, clerks nust roll and urdl
bills into a drop safe tube  Pre-rolled |
$100 coins may be a more efficient
altemative.

However, to maximize cash
trarsaction efficiency, it ey be
necessary to eliminate the perny.
This would leave an open tray for
dollar coirs. Also, the National
Association of Convenience Stores
hes estimated thet an average of two
seconds is spent handling pennies
during every convenience store
transaction. That's well over 55
million hours per year wested
handling pennies  Walgreen s Drug
Stores hes estimated thet costs
avoided by eliminating pennies would |

exceed $2,000 per store annuelly.
Costs include rolled coin charges,
tine spent counting pennies at treerd |
of shills and the ture lost by handling |
pennies during transactios



(Ja *£ "Borden
Daily M onth

The Denali®
Alaskan Classics
Family of Flavors:

Stock Up Now! June is Dairy Month!

Don’t Forget Pointe Dairy's
Full Line of Borden Dairy Products

POINTE DAIRY SERVICES INC

#1111 i 1L\ WHOLESAI F DAIRY & FOOD DISTRIBUTORS

1.800-858-7707



Successful safety orientation is key to
new employee training

Safety orientation programs for
new enmployees are important for at
least two reasons: 1) OSHA requires
such training and 2) getting new
employees oriented to safety is just
good business practice.

Here are 10 steps for a good safety
orientation, suggested by the Bureau
of Business Practice.

1. Know what to do in an

emergency.

Make sure you cover fire and
emergency evacuation procedures
fromday orne. Tell workers whom to
call and how to sound the alarm
Walk them through two different
escape routes and show themwhere to
meet outside.

2. Follow established rules,
procedures, and safety
signs.

Make it clear thet failure to do so is
inviting an accident. Emphasize your

commitiment to safely and poirt out
thet, if necessary, rules will be
enforced through progressive
disciplinary action.

3. Wear required Personal
Protective Equipment
(PPE)

Go over the PPE thet is required,
as well as the hazards this equipment
will protect against. Then
communicate thet the employee is
required to wear it right, wear itevery
time, with no excuses.

4. Handle hazardous
materials according to
instructions.

Discuss specific substances
workers are using and go over the
labels. Cover the hazards. PPE, safe
handling procedures, and emergency
procedures in case of a spill. This
training is vital for new workers and
whenever new substances come into
the workplace.

5. Operate equipment

correctly.

Workers should only use
equipment for which they’ve been
trained and authorized. They should
never meintain or repair equipment
unless they’ve been expressly trained
and authorized todo so. Instructions
should be followed exactly, including
no gloves or jewelry around
mechinery and exact compliance and
lockout/tagout procedures.

6. Avoid taking safety risks.
Make itclear thet is never acceptable
for an employee to take shortcuts,
ignore near misses, or engage in

horseplay.

7. Remove, repair or report
safety hazards right away.
Enmphasize thet everyone hes
personal responsibility to correct
safety problens. Communicate that

you expect workers to respond
immediately to hazards.

8. Report accidents
promptly.

Make sure workers know whet
steps to take to report accidents,
including what emergency nuber ©
call and being prepared to state tre
location of the accident, give their
name and phone nurmber, describe
what happened, and stay on tre goe
urtil they’re told it's okay to hang Lp

9. Contribute to work zone
safety.

Communicate your expectations
that individual work areas be kept
neat and clean, and that all enployees
help keep common areas free from
clutter and other housekeeping
hazards that could result inan
accident or injury.

10. Take training seriously.
Inform workers thet safety training
will be an inportant and ongoing
process. They can expect it whenever
new processes or procedures are
introduced, and whenever their safety
performance needs refreshing.-FMI

SOME LIKE IT HOT!

COMING TO YOUR STORE SOON!

SEE YOUR FRITO-LAY SALESPERSON FOR MORE
DETAILS ON OUR NEW FLAMING HOT LINE.
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News Notes

FDI recognizes Campbell Sales Company’s
50th anniversary of support

Food Distributor’s Intermational
Vice Chairman Alfred A. Plamann
during FDI’s Annual Membership
Breakfast recognized the Campbell
Sales Company for its half-century
association with FDI.

“For the first tine ever, we are able
o celebrate an anniversary of support
that stretches back over 50 years, said
Plamann. Campbell’s support began
in 1949 when FDI was headquartered
inNew York.

“Campbell’s itself dates back to

1869 when Ulysses S. Grant was
sworn inas president,” Plamann said.
“A fruit merchant named Joseph
Campbell and an icebox meker
named Abraham Anderson started
the business.”

Campbell’s Soup still is relied
upon by families around the world.
“Americans alone consume some 2.5
billion bowls of tomato, cream of
mushroom and chicken noodle soup
each year,” he added.

USDA to enforce
safe food labeling

The United States Department of
Agriculture will start vigilantly
enforcing the labeling of meat and
poultry with safe handling

instructions. Back in 1994, the USDA

amended the federal meat and poultry
inspection regulations (9 CFR parts
317 and 381) The labeling becane a
requirerent for all raw and partially
cooked comminuted neat and poultry
products, i.e. product thet is chopped.

WELCOME TO

Parrot
¢ BAY*

PUERTO RICAN RUM
WITH NATURAL
COCONUT FLAVOR

SIZE

1.75L
LITER
750ML
375ML
200ML

50ML

ON OFF
PREMISE PREMISE
CODE # PRICE PRICE
9834-6 $21.15
9832-6 $14.45
9831-6 $11.05
9830-6 $6.78
9829-6 $4.20
8497-3 $0.82

SHELF
PRICE

$24.86

$16.98

$12.99
$7.97
$4.94
$0.96

g |
FLAAMAVERCASSNENVYARK NY  tHose WWHDAPPRECIATE QUALITY ENJOY IT RESPONSIBLY

TO ORDER 1.888NASMCH,, 1-83MCHNAS
CALL: 697-6424 642-4697
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flaked, ground or minced, such as
ground meat or sausage going lo
household consuners, hotels,
restaurants or similar irstitutions

Also, partially cooked neal ad
poulitry products prepared by
retailers, such as those thet have hedl
cut, sliced, trimed or otherwise
processed or repackaged are required
1o be labeled.

Retailers thet display meat ad
poultry for sale that has not been
labeled correctly, could be subject t©
fines.

For nore informration, call the
USDA Food Safety and Inspection
Service Compliance and
Investigations Division at (248) 963
0230. The Consurmer Meat &
Poultry Hotline is 1:800-535-4555.
Itis open 10am to4 pm

Beverage classes
offered by
Brown-Forman

A new Brown-Forman educatioral
program called Beverage University
will be offered to bartenders. wm
staff and consurers.

With an increase in the popularity
of the classic cocktail. Beverage
University allows bar. restaurant and
beverage connoisseurs an opportunity
10 leam nore about the products trey
are serving and drinking. The spirited
lessons are taught by John Barren
officially tilled on-premise
development maneger, but better
known as the whiskey professor sinee
he travels the country conducting
educational training and tasting
sessions for Beverage University

After the conpletion of a Beverage
University class. Barrett recognizes
each of his students with an honorary
B.S.- Beverage Specialist.

The folks who work in bars ad
restaurants are interested in knowing
nore about the products they sene so
they can share thet knowledge with
their custonrers.” said Barrett  And.
1 guess you could say I’'msonething
of a spiritual advisor | don't tll
people what 1o serve or what to drink,
but rather what they are serving ad
drinking.”

Barrett, who holds a nester's
degree in fenrentation sciences from
the University of California at Dawvit,
flavors each class with interactive
exercises and visual aids to rot only
educate students about various sairits
hut to entertain themas well Reach
himat (502) 774-7782.
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and conf/nuedsuccess
to our AFD customers!

When you need to send money fast. W estern Union®
is the only answer. Because W estern Union has

The more than 40,000 locations in over 150 countries.
ultim ate Togetyour money where it needs to be. Fast. Faster
referse than any other money transfer service.

There's only one way to send
money. Western Union.

A"nding
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Comhe/rfPc®
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*ersin MoreWays Than Ore.
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Program L Committee «Annual Trade Show i
LeQdative Upgales  « TIPS, Seminars .
« AirTouch Cellular « Liaison with Gove *Annual Trade Dinner |
*LDM LongDistance  mental Agencies * Legal Consultation , Ayl Golf Outing
~Coupon Redemption * Accounting Avice » Apnual Seniors
Program Picnic
«Morthly Food&.
MesterCadMisa BeverageReport , Apal Turkey Drive
Aceplance
OURCEs Aviards
' *AAA Auto &Home
Insurance
Formore inform ation on any o fthese
« Northpointe Liquor excellentprograms, call:
Liability Insurance dSSOCMTID FOOD DEALERS OF MICH'
70 West Ten Mile Roage Sbighs** s
«Workers Compensation 0" Southfeig u
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or/
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NTRODUCING FAYGQ’'S NEWEST *QHANA FLAVOR,

ALONG WITH OU
E

R OTHER GREA
PUNCH, LEMON

ADE, KIWI-S'

FAYGtTS NEWEST CONSUMER 5,000,000 PLUS M*
SUNDAY CIRCULATION FSIPROMOTION CONTEST.
INCLUDING AN EIGHT-DAY CRUISE TO HAWAII
GRAND PRIZE AND OTHER GREAT PRIZES.

GRAND PRIZE WINNER: $10,000.00 CASH!
FIRST PRIZE WINNER: $3,500.00 CASH!

THREE RUNNER-UP WINNERS: $2,500.00 CASH!
ALL QUALIFYING ENTRANTS WIN A STYLISH
FAYGO GOLF SHIRT!

Mil tERV~AHA2MIIM"RS WILL PAY ~"PATO $57.00 OF
YOUR CUSTOMER’S GROCERY BILLS IFTHEY HAVE
FAYGO IN THEIR BASKETS.

FASTGO’S NEW OHANA MANGO TANGO RADIO
CAMPAIGN WILL BE SUPPORTED BY RADIO IN LOCAL
AND REGIONAL MARKETS.
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by John R Block

One of the hottest topics in the
nation’s capital - now thet the
Monica Lewinsky scandal hes been
put to rest - is ergonomics. You're
probably thinking “what the heck is
ergonomics?”’ Derived from the
Greek words “‘ergos” (work) and
“nomos” (laws), it is the study of how
laws of nature effect people and their
work environnment. In plain English,
it's how the body interacts with

OSHA and Ergonomics -

A Premature Policy Could Cripple American Businesses

computers, tools and fumiture.

The big fuss is over a new
ergonomics draft regulation released
by the Occupational Safety and
Health Administration (OSHA) thet
would require emmployers to lake
significant, and perhaps, unnecessary,
steps to deter workers from
experiencing injuries to the back,
neck, wrist and anms in the

“....the rulemaking would he
one of the most burdensome
regulations to ever hit
Ameriean businesses”

workplace. Such injuries are temred
musculoskeletal disorders and carpal
tunel syndrome is an exarmple of one
such injury, though its causes are still
not fully understood.

While the ergonomics issue hes
reached the height of controversy, it
certainly isn’ta new focus for OSHA,

; i ock-in

final rule for years without success.
Industry and members of Congress
have continued to block OSHA’s
efforts due to insufficient scientific
evidence regarding the relationship
between work activities and the
development of musculoskeletal
disorders.

The newly proposed draft
regulation applies to general industry,
such asjobs on assenbly lines and in
baking, sewing, meatpacking and
package handling. If implenmented, the
rulemaking would be ore of the nost
burdensome regulations to ever hit
American businesses, from both a
financial and logistical standpoint,
without any guarantee thet the
ergonomics problem will be solved.
The inpect on sell business likely
would be the most severe. The rule
may be ready for public comment by
the fall of 1990,

In the draft, a single work-related
nmusculoskeletal disorder (WMSD)
triggers the requirenment to inplenent
a program to control ergonomic
hezards, and the program must

continue until no WMSDs have been
reported for three years.

Al Lundeen of the National
Coalition on Ergonomics told The
Washington Post thet OSHA “‘wants
ermployers to solve sonething thet tre
medical community says they need ©
know nore about to sinply
understand. We just don’t know
enough to regulate at this point *

For exanple, it's not known for
sure whether certain pains are caused
by one’s work environment or from
any number of outside factors.
Without nore scientific research,
these are the types of uncertainties tret
plague the ergonomics debate.

At a bare mininum, OSHA should
wait until the National Academy of
Sciences completes a study thet wes
approved by the U.S. Congress last
year as part of the FY ‘99 study on e
science of ergonomics. The research
will look into the causes of
rusculoskeletal disorders and the
nmeasures enmployers can take to

See OSHA, page 24

Celebrates June Dairy Month!

Providing the Brands and Service that Delivers
Results in Your Dairy Case!

Grand Rapids Office
5519 Glenwood Hills Pkwy
Grand Rapids, Ml 49512
(616)974-1688
(616)974 1698

TEL
FAX

B

TEL

\H) FOOD\ HhVI RAC. KLTOKI. MAN IW

Detroit Office

30301 Northwestern Hwv
Farmington Hills, Ml 48334
(248)737-7100

FAX (248) 737-3307

TEL

Toledo Office
1104 North Reynolds Rd
Toledo. OH 43615
(419) 531-1000
FAX (419) 531-1883



kinds of bar!

HEY, MAYBE YOU COULD BE A VEGETARIAN AFTER ALL

Mmmm. Hops and barley.

For beer drinkers, there's nothing quite like a generous
serving of pilsner beer.

What's pilsner you ask? For our brewmaster, its simple. Its a
bright, golden beer crafted In the strict pilsner tradition. Abeer
that uses only fresh, choice hops from the Pacific Northwest, and
seven kinds of barley for flavor. A beer that's filtered three times
for smoothness. A beer you know as Miller Lite.

But enough talk. Who's ready for seconds?

THE GREAT TASTE OF A TRUE PILSNER BEER.
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Introducing LightWise* from Detroit Edison
A professional lighting servicefor business customers

LightWise® is the lighting
program from Detroit Edison that can
save you up to 50 percent off your
electric bill. If more than four years
have passed since you reviewed your
lighting systems, you could be
missing a great opportunity to save
money.

Brighten

Although it may seem your lights
are doing the best job for you because
they come on when you flip the
switch, that’s not necessarily true. If
your lights aren’t operating at their
peak efficiency, you are losing money
with each monthly electric bill.

The lighting experts at Detroit

your store
andpul more money in the bank!

Advancements in lighting efficiencies can
make your customers shopping experiences

more epjoyable. Anew lighting system will

help your fruits and vegetables look fresher
and crisper, making labels on packages and
canned goods easier to read. In addition,
brightening your exterior lighting will invite
passershy to stop, shop and feel secure
while doing business with you.

Edison’s LightWise® program can
help you save money and enhance
your working and/or customers'
shopping environment by designing,
building, and maintaining a lighting
system that accents your facility in
the most cost efficient manner. We
can save you time and money

Detroit Edison

Increase profits, improve safety and build
customer loyalty at the same time.

Lighting can easily account for up to half of your
electricity costs. We can customize an interior and/or
exterior lighting system that will compliment your
facility and improve safety. Whether your business is
a store, distribution or manufacturing facility

LightWise* will do the job for you.

Connect with LightWise'. 1-888-Light-DTE (1-888-544-4838) www.detrortedieon.com

is  U-DHMMKV. BhVLR-\Cit Kf*)K I MA®

resulting from this process by
working directly with you or your site
management company if you desire.

With years of experience, we can
determine the equipment style best
suited for your needs, design the
lighting layout to 1ES recommended
standards, and construct the complete
lighting system to NEC requirements
LightWise® is a full service turnkes
operation.

Here’s how it works:

Evaluation/Analvsis

A professional lighting consultant
will conduct a comprehensive
analysis of your site needs or existing
lighting system. You’ll receive a
written proposal detailing the
recommended lighting system and
estimated annual savings (if
applicable).

Implementation

Upon receipt of the audit you will
have all the information you need to
make the right decision on installation
of a new or modification to an
existing lighting system. The Detroit
Edison LightWise® consultant will
help you determine the most cost
effective and efficient lighting
system.

Installation Service
Complete installation of the
recommended lighting system is

available upon your approval.

Maintenance

In addition to complete installation
of the lighting system, LightWise®
can establish a maintenance
agreement to schedule periodic
fixture and lamp cleaning. All
fixtures will be relamped (based on
the life expectancy of the lamp) or
when necessary due to failure.

Financing

For qualified customers,
LightWise® can arrange financing for
any of these services. These services
can be billed in installments with
various payment terms.

As a special bonus, purchase a
lighting audit by May 31. 1999 and
receive a 10 percent discount off the
price of the audit.

To find out more about how
Detroit Edison’s LightWise® can
save you up to 50 percent of your
electric bill, call us at
1 -XXX-LIGHT DTE <1-XXX 544-4X3K)
or visit our web site at
http.//lwww detroitedison com


http://www.detrortedieon.com

CELLULAR SERVICES

Phone in a Box
* Pre-Programmed

*Pre-Activated
*+20 Hee Minutes!

* Reagyto &l

NO MONTHLY BILLS! NOCREDIT CHEC
NO CONTRACT! « ABSOLUTELY NO HASSLE!
I Net Net Net Net 1
| CONNECT CARD CONNECT CARD MumG/OLD
1 *xx 825 yomin+1smin ree B0 200Min.‘£?Min Free plU U J
$10 CARD $25 CARD $50 CARD $100 CARD

AgentCost 7.80 AgentCost 20.00 Agent Cost42.00 Agent Cost 84.00
Minutes for Customer: 20 Minutes for Customer: 55 Minutes for Customer: 115 Minutes for Customer: 240
includes 5 Free Min. includes 15 Free Min. includes 40 Free Min.

CALLNOW TOGETSETUP! f - Ehonepis)

1Onm
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IPTT/NMI

Fresh Dairy Products Since 1950

Melody e licious Melody elightful Melody ¢ lectable

1- 800 - 686 - 6866 (option 2)
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Internet commerce
under scrutiny

Abu on the Scene

Public and Congressional concem
over age-restricted conmerce and
activities conducted on the Intemet
is growing, which is assisting the
retail food and convenience store
industry’s efforts to address the tax-
free il order sales of cigarettes.
Increasingly, minors have the access
and ability to illegally purchese age-
restricted products such as alcohol
and tobacco via the Intemet. Minors
are also able to gamble on Intemet
gaming sites. Sen. Jon Kyi (R-AZ)
hes renewed his attack on Intemet
gaming, by vowing to reintroduce
the “Intemet Gambling Prohibition
Act,” which Congress failed to pess
last year, which would ban all fonms
of sports betting and casino
gambling on the Web.

Several states have introduced
legislation to prohibit mail-order
sales of alcohol, and the U.S. Serate
Judiciary Committee recently held a
hearing on alcohol sales via the
Intermet.  In fact, the anti-tobacco
group Action of Smoking and Health
(ASH) recently began to fight
against tobacco sales via the

Intemet.  Earlier this nonth, ASH
stated thet, “Thanks to the Intermet,
the sale of tax-free cigarettes from
Indian reservations hes beconme a
booming business. But while nost
Web site order forms have a block for
buyers to indicate they are over 18
no proof of age is required. Minors
with credit card nurrbers can buy
(tobacco products) with ease ard
have them shipped directly to their
The National Association of
Convenience Stores (NACS) is using
this momentum to actively solicit
Congressional opposition to the tax-
free sale of tobacco over tre Intemet.
NACS has been nmeeting with
leadership from both parties to urge
the introduction of either
amendents or stand-alore bill. If
you have any questions, call Marc
Katz or Lyle Beckwith of NACS at
(703) 684-3600.

Spartan Stores President and CEO
Jim Myer outlines Spartan’sfuture
plans at the April DAGMR Dinner.

Supervalu s Central Region
President addresses members and
guests at DAGMRs March busines
meeting.

Pioneer Snacks distributes BeefJerky. Kippered BeefSteak. Meat Sticks, and

Meat & Cheese Sticks.
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Don’t Get Trapped!!!

The Associated Food Dealers of Michigan has solved the confusion about long
distance rates.

Good News for our Members! We have just negotiated new lower rates with our
long distance provider, LDM | Telecommunications, the only long distance carrier
endorsed by The Associated Food Dealers. LDMI's outstanding domestic and
international rates are available to our members without a term contract or
monthly fees.

LD M guarantees your satisfaction with network quality, invoice accuracy, sales
support, and customer service. In fact, they are so confident they can reduce your
long distance expenses that they offer a Rate Comparison Promise. Arrange to send
I.DM1 acopy of your current business long distance bill. They will compare their
rates to your current provider - if their analysis shows that they cannot save you
money, they will pay you $50!

Conversion is simple too! Just call .DM1 at 800-825-4545 and ask for Joe Culp or
Judy at the AFD office, 800-66-66-AFD.
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GERMAN BRAND SAUSAGE

Makers ofthe Finest —

HAMS-SAUSAGES”
LUNCHMEATS
DELI MEATS
TURKEY BREAST
and of COURSE OUR
FAMOUS MINI SALAMI

Visit us on the web at:
alexander-homung.com

(B31L3) 921 -8036
10023 GRATIOT AVE., DETROIT, Ml 48213
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with Canadian MIST’S
Fizz Fun Promotion!

Swing is King among Canadian MIST’s target 25-34-year-
old demographic. Hot swing music continues to climb the
Billboard Music Charts, and affluent adults 24-44 are
flocking to Swing Clubs and Dance Studios *
to learn the latest steps.

» The Big Band Sound with the snappy
step is a current staple of groups
appearing on Leno and
Letterman.

*Now is the Ly >
time tocash M I8 oo
in with

Canadian MIST and

keep in step with profits that
bubble over!

Available from

GENEMWH Md UQICRCIMPANY
313-867-0521

Canadian MIST Imported Whisky, 40% ale. by volume. Imported and bottled
by Brown-Forman Beverages Worldwide, Louisville, KY.
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OSHA, continued from page 16

prevent these injuries.

Representative Roy Blunt (R-MO)
recently introduced a bipartisan bill in
the Congress to require OSHA to
await the result of the study before
promulgating such a rule.

While employers have concern for
the health of their workers, they
caution that additional regulation may
unnecessarily harm their businesses.
The food industry, for example, is one
of the most overregulated industries
in the country. More unfounded,
burdensome regulation is a
frightening prospect.

Another concern American
businesses have with OSHA’s

proposed ergonomics standards is the
broad nature of the language. The
regulation is so vague on crucial point
that it amounts to little more than a
blank check for OSHA inspectors. It
would require all American
businesses to become full-time
experts in ergonomics, a field for
which there is little, if any, credible
evidence.

In addition to criticizing the
proposed standards, Food Distributors
International, a national trade
association representing hundreds of
companies - both large and small -
also took offense with a comment by
Assistant Secretary of Labor Charles
Jeffress that he isn’t interested in

hearing from trade associations on the
ergonomics issue. Jeffress told The
Washington Post, “Trade associations
have never seen a regulation they like.
I’m more interested in hearing from
the companies.”

Perhaps Mr. Jeffress has a
mistaken understanding about who
pays bade association dues. Trade
associations are created to represent
the viewpoints of member companies.
They cannot act without member
company approval, and certainly no
trade association would make major
policy decisions that were contrary to
its members’ wishes.

I would say OSHA has never seen
a regulation it didn’t like. If it wasn't

THE MONEY
MACHINES.

EARN OUTSTANDING PROFITS ON
ELECTRO FREEZE SOFT SERVE,YOGURT,
SLUSH, SHAKES,AND FROZEN COCKTAILS.

m Choose from a complete line of high production
single flavor, twist Davor, Door model, or space-

saving countertop units.

m Electro Freeze machines lake only a small
amount of Door space and yet generate some of
the highest margins in the foodservice industry:

up to 80%!

m We offer the finest quality freezers on the
market with proven reliability, durability,

FOR MORE INFORMATION, CONTACT YOUR

FOOD

EQUIPMENT
INCORPORATED

5350 E. Davison ¢ Detroit, Ml 48212

(800) 899-9DCI

maintenance.

energy-efficiency, and ease of cleaning and

m \We'D provide you with a customized cost and

proOt analysis to help you get started. What's more,
we'll be happy to assist with merchandising and
after-sale service.

m Electro Freeze is one of the leading manufac-
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turers in soft serve, yogurt and slush with overa
half-century of experience.

LOCAL ELECTRO FREEZE DISTRIBUTOR

KEMWORTH

food equipment co.

1200 Godfrey S.W. « Grand Rapids, Ml 49503

(616) 243-8863

for trade associations, | would
shudder to think what would be
shoved down the throats of those |
companies that Mr. Jeffress saytés
so interested in hearing from.
-John R. Block is afarmer US.
Secretary ofAgriculture and is
currently president of Food
Distributors International.

The Garden
Party of the
Summer set fo
June 6,1999

The St. Vincent and Sarah Fig
Center invites you to the most
celebrated summer event in metro
Detroit - The Garden on Sunday
6, 1999 from 1p.m. to 6 pm. in
gardens of the St. Vincent and Sh
Fisher Center (27400 W 12 Mile,
Farmington Hills). This exquisite
tradition, presented by Ford Motor
Company, will feature the best
entertainment, finest wines from
around the world and incredible anay
of food prepared by 60 of the area's
distinguished chefs to benefit the
Center’s programs for children and
families in crisis.

Over 1,200 guests will enjoy
strolling through the Center's garden
and food tents to sample appetizes ,
entrees, desserts and sample the
largest presentation of premium wire
from Michigan distributors

Innovative performer and jazz
musician Alexander Zonjic and
Friends will perform live on stage ad
Hugh Borde's Trinidad Tripoli Steel
Band will entertain with their high
energy music from the Caribbean.

A live auction of drinkable fine
wines, trips and extravagant items
will be hosted by Dick Punan of
Oldies 104.3 WOMC with his
morning crew cast of characters and
Huel Perkins of WIBK FOX 2

The event's newest attraction this
year will be a silent auction featuring
sports memorabilia and unique gift
items.

Sponsors of The Garden Parts
include Ford Motor Company.
MNP Corporation, Comerica,
Paine Webber. Hour Detroit
Magazine, Oldies 104.3 WOMC
and WJBK FOX 2.

Tickets to The Garden Party arc
$150 00 per person Patron tickets
are $500 (includes two tickets pre-
event reception and tour and
complimentary valet parking)
Benefactor tickets arc $750 (includes
four tickets, pre-event reception and
complimentary valet parking) For
more information please call the
Center's Agency Relations
Department at (248)626-7527
ext. 3115.



Ttoo million,
four hundred thousand dollars
IN commissions.

Tiillk about "good fortune.”

Witl'i a whopping 60c commission on every ticket you sell,
Casino Fortune could be a “sure bet” for big profits!

R game is generate big sales. Players can win up lo 16 times on every ticker. including
the chance In all. Casino Fortune is sure to live up to its name... for both you and your customer'.”

On sale notv!
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Senator Hatch holds
direct alcohol shipment hearings

Sen. Orrin Hatch (R-UT),
Chairman of the Senate Judiciary
Committee, held a hearing in March,
concerning the growing business of
interstate shipment of alcohol
beverages. It’s Senator Hatch’s
concern that the growing business of
interstate shipment is not consistent
with the laws. He believes that we
need to fix the system, instead of
breaking the laws.

In his statement the Senator said
“All states, including the state of
Utah, need to be sure that the liquor
that is brought into their state is
labeled properly and subject to certain
quality control standards. States need
to protect their citizens from
consumer fraud and have a claim to
the tax revenue generated by the sale
of such goods. And of the utmost
importance, states need to ensure that
minors are not provided with
unfettered access to alcohol.
Unfortunately, indiscriminate direct
sales of alcohol have opened a
sophisticated generation of minors to
the perils of alcohol abuse.”

The day following the hearing,
Senator Hatch introduced S. 577, the
"Twenty-First Amendment
Enforcement Act.” The bill would
provide for injunctive relief in Federal

Grou

district court to enforce state laws
relating to the interstate transportation
of intoxicating liquor.

According to the senator’s office,
the bill “is balanced to ensure due
process and fairness to both the state
bringing the action and the company
or individual alleged to have violated
the state’s laws.”

Estate tax reform is
supported

Members of the Family Business
Estate Tax Coalition sent a letter to
Rep. Nancy Johnson (R-CT) urging
her to include reforming the estate tax
in her targeted tax relief bill. The
letter stressed that family-held
businesses are penalized at death and
forced to pay up to 55 percent of their
value to the government.

The tax-writing committees are
expected to draft a tax bill this fall if
budget estimates confirm a future
budget surplus.

A recent study by the Institute for
Policy Innovation (IPI) indicates that
perhaps no section of the tax code
does as much societal damage while
generating relatively little revenue as
the estate lax.

Programs,

Indivicual Service

Baltimore (X

To find out more, or to enroll
your company, call Judy Shaba
at 248-557-9600.

AAA Michigan is pleased to
announce a partnership with
the AFD which allows us to
offer you and your employees
the opportunity to join the
state’s leading membership
organization, at special group
rates. Benefits include:

For your business
« A highly-perceived employee
benefit at no administrative
cost to you
For you and your employees
* Eligibility to apply for group
discounted auto and home

insurance* via convenient
automatic account deductions

- 24-hour, prepaid Emergency
Road Service
* Free Tiipaks* TowrBooks* and
maps, plus member-only values im
cruise and tour packages

« Exclusive savmgs of up to 20%

Group
Services

or more at thousands of retailers
across Michigan and the U S.

piviue inkitiim - AudifUiCingi Inured<(
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and

Gallo

WILD VINES.

A wild new taste In wine!

Peach
Chardonnay

Blackbeny
Merlot

Strawberry
W hite Zinfandel

To order call: J. Lewis Cooper Co. (313) 278-5400

pay phone services

Endorsed by AFD

To Learn More Call

1-800-809-0878



CALLING ALL GOLFERS (AND HACKERS): |

Swing into Summer and
Get onthe Right “Course”
for Education at the

1999 AFD
Scholarship Golf Outing!
Thursday, July 22,1999
at Wolverine

Golf Course
10 a.m. Shotgun Start

Any way you slice it, it’stime to plan for
the future. Start now with an AFD
Scholarship Golf Outing Sponsorship
and help educate kids from YOUR
[*Industry. This year, AFD plans to award
25 academic scholarships.

Complete Eagle, Birdie and Par
Sponsorship Packages and General
Foursome are now available.
Call Tom Amyot at (248) 557-9600

geev
Associated Food Dealers of Michigan
Working Hard for our Members

JJJ
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Lottery Lowdown

The weather wasn’t the only
thing heating up during the month of
April! April 6 marked the largest
Big Game jackpot to date (and the
second largest ever in the nation) —
$197 million — and Michigan
Lottery players lined up in droves
for the chance to become an instant
multi-millionaire.

The Big Game truly lived up to
its name not only in the enormous
jackpot amount, but in ticket sales
as well. In the week leading up to

the $197 million drawing, Michigan
Lottery players wagered more than $23
million on Big Game tickets!

The enthusiasm over the growing
jackpot shown by Michigan Lottery
retailers, coupled with players’
excitement about the many ways to win
with The Big Game, have made The Big
Game a big hit here in Michigan. The
Big Game has grown in popularity since
its September 1996 introduction, and
players are getting their money's worth.
In fiscal 1998, Michigan Lottery players

By Commissioner Don Gilmer

CHOOOLM: CKNOItS

"M&M's"* Crispy Chocolate Candies - the newest variety of America's ‘1

Candy Brand, and the biggest candy launch in history.1

RIGHT PRODUCT, RIGHT TIME

The crispy/crunchy segment of the chocolate cotegory has grown 23$ over
the post 2 years’. With its perfect combination of chocolate ond crunch,
"M&M's"* Crispy Chocolate Candies can't miss; 8 out of 10 consumers tested

said they would definitely buy '"M&M's™ Crispy

INCREMENTAL SALES AND PROFITS

mM&M's™  Crispy will deliver incremental sales to the brood ond the
category This means extra profit foe you, with almost no drop in volume
for other varieties

”\uirr IRVWAM

DON'T MISS OUT ON THE BIGGEST CANDY LAUNCH
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A crisped nee center surrounded by rich milk
chocolate covered in a colorful candy sheU.

RIGGEST LAUNCH PROGRAM EVER

We've committed to an unprecedented advertising ond promotion program,
including free samples, free bag coupons, and more - oil specifically

designed to drive consumers into your retail store.

POWERFUL P-O-P

Once in your store, consumers will be drown to a powerful presentation of
eye catching displays, plus high impact cose cords and shelf danglers,

ready to drive impulse sales ond retail profits.

A HISTORY OF SUCCESS

When '‘M&M's** Brand introduces a new variety, big things happen.
Context your locol M&M/MARS representative for details. Don't wort — the

countdown to the sales frenzy has begun.

IN HISTORY!

Ticket sales boosted by history-making Big Game jackpot!

collected more than $65 million i
Big Game cash prizes, including
jackpots of $17 million and $22
million!
The sole jackpot-winning ticketin
the April 6 drawing was sold in
Boston, Mass., but the Michigan
Lottery had its share of happy Big
Game winners as well.
Among the six Big Game states,
there were 70 ticket-holders who
matched the first five numbers drawn
to win second-tier prizes of
$150,000. Of those 70 winning
tickets, 12 were sold by Michigan
Lottery retailers.
Overall, Michigan Lottery players
collected more than $3.5 million In
cash prizes in the April 6 Big Game
drawing!
The following Michigan Lottery
retailers sold $150,000 winning
tickets:
1-Stop Food Store #23 in Davison
Groneks Party Store in Marysville
Total Petroleum #4275 in Jackson
D&D Town & Country Market in
Southfield

Cheker#7143 in Sturgis

Wesco #26 in Muskegon

Ryans Foods in Detroit

Lakeport Market in Lakeport

Rite Aid Discount Pharmacy #4335 )
in Trenton

Dairy Mart #9977 in Temperance

7-Eleven #112A in Saginaw

Vince’s Bakery & Party Store in

Detroit

Congratulations to all of our
retailers on increased Big Game
ticket sales. Your patience and
courtesy with customers is a big
reason Lottery players keep coming
back. Thank you for ajob well done!

Big Game Getting Bigger! The
Big Game will soon grow to inc lude
seven states when the New Jersey
Lottery joins our ranks in late May
The addition of New Jersey will
significantly increase The Big Game
player base which should, in turn,
allow jackpots to grow larger at a
faster pace!

New Instants! In May there arc
four new games you will want to
have available at your ticket counter.
A new $1 game. “21.” goes on sale
May 3. and offers prizes up to
$2,100. The $2 “Money Maze.
available on May 10, takes players
through a cash-filled maze in which
they can win up to $35,000. The $1
“See You At The Bank” will keep
players’ pockets full of dough with a
$6,000 top prize The newest
game. “Lucky 7’s.” debuts on May
24. and offers a very attractive top
prize of $250,000



AFD welcomes
new members

The Associated Food Dealers of
tichigan welcomes these new retail
lcmbers who have joined in January
irough March 1999:

7 Foodland Inc.

Al & Jerry's Market

Cady's Superette

Cloverleaf Market Inc.
Country Farms

Fergusons Country Store
Franks Liquor City

Grand Food Center

Happy Foods & Checks
High Tydes Grocery & Deli
Hillcrest Center Market
Jam Party Store

Kamils Mid-Eastern Foods, Inc.
Kelleys Food Mart
Lombardo’s Fine Foods
Long Lake & Dequindre Shell
Marvin's Liquor Store
Najors Market

North Bay Foods, Inc.

Old Town Party Store
Orchard-10 Market

Pak Inc.

Quik Pick Party Store
Remington Food & Spirits
Road Runner Express
Welch Food Market
Woody’s Oasis

Wright’s Corner Store

New course teaches
how to do business

with the State

The Office of Purchasing,
Michigan Department of Management
and Budget, in partnership with the
Michigan Economic Development
Corporation (Michigan Jobs
Commission), and the Michigan
Department of Transportation again
will be hosting a series of free “How
To Do Business With The State of
Michigan” seminars throughout the
State.

The target groups for seminar
attendance are minority, women,
handicapped-owned and small
businesses.

The purpose is to reach as many
businesses as possible to provide
information about the changes that
have taken place involving State
Purchasing.

The seminar locations and dates
will be: St. Clair Inn, Tuesday, May
11; Grand Rapids Eberhard Center,
June 10; Treetops Sylvan Resort,
Gaylord, June 22; Cascades Manor
House, Jackson, July 15; Holiday Inn
Saginaw, July 27; Bay deNoc,
Escanaba, August 12; Holiday Inn
Airport, Kalamazoo, August 26; and
Wayne County Community College,
Detroit on Thursday, September 16.

For more information, call Darleen
Mikulka at (517) 373-6834.

MDA thanks Anheuser-Busch distributors

Two metro-Detroit Anheuser-
Busch distributors have been
recognized by the Muscular
Dystrophy Association as the best in
the country for their support of the
association’s programs. Central
Distributors in Romulus and
Petitpren, Inc. in Mt. Clemens were
ranked in the top ten of Anheuser-
Busch distributors nation-wide for
1998. Other participants throughout
the state include:

Marchetti Distributing

H.Cox & Son

Ludington Beverage Company

Mervene Beverage

Tyler Sales Co.

West Side Beer Distributing
Cove Distributing

South End Beverage

Bud Distributing

Atlas Sales

Kalamazoo Beer Distributors
Main Beverage

Daniel L. Jacobs

M & M Distributors

Tom Ryan Distributing Company
Earl Smith Distributing Company
Fabiano Brothers

Griffen Beverage Co.

Huron Distributors

Great Lakes

Hubert
Floral City

The Muscular Dystrophy
Association is deeply appreciative of
the support of all the Anheuser-Busch
distributors in Michigan, as well as
thousands of on-premise and off-
premise accounts such as, Kroger
Company, Total Petroleum, Carter’s,
Glen’s Market, Nash-Finch, V.G.’s
and Mr. B’s Foodland.

Their efforts on the SHAMROCKS
program raised the funds needed to
support local patient care and research
programs.

uperior Dairy Celebrates June Dairy Month
with the Introduction of the

“Rock’N Pour” Bottle

BOTTLE

m. rJIilH TO 3VOLV5I

Check the Date!
Prominent Display of Freshness Date

tooth Pouring
nt Mounted Spout

fortable Handling
Handle, Lighter than Gallon

For more information call:
1-800-683-2479 EXT. 585

Light Safe
Light Stays Out, Nutrients Stay In

“Rock’N Pour” Base

Pour Without Lifting the Bottle
Space Saver

Narrow Profile Saves Fridge Spat

Reusable Bottle
Recyclable Plastic/Useful Design
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Our Retail Food and Beverage Industry Specialists will
hale you, improve the wav you do business.

Like Cmdy Jensen and George Caracoslas who each have more

than 20 years experience helping businesses like yours get the

|Ob done So whether it s financing the purchase of a new store
commercial real estate 01 equipment making leasehold improve-

ments or investing - we have your business solutions After

all. couldn t your business use a little more business7

For information call

Cindy Jensen at
1248 615-5863 or

George Caracostas at
1-248-473-2785

Michigan
National

AID TOOD Hi BEVERAGE REPORT. MAY 199%)

Don’t Let Your Profits
Walk Out the Door!

Man your troubled areas today!
Whatever your needs, there’s a mirror to provide
safety and security for you and your facility.

Also available, custom plastics...

*Acrylic displays
°SI§1[}1/ hoIdeF;s Y
*DEli sneeze guards
«Cutting boards
*Mirrored acrylic sheets
«Counter top displays
*Food hins
810-754-8900
Fax 810-754-9168
3319 E. Ten Mile Road
| CORPORATION Warren, Ml 48091

STEPHEN'S

Electronic Design, Imaging & Printing
17630 East Ten Mile Road « Eastpointe, Michigan 46021

phone (610) 777-6023 » RX(®@10) 777-14341

websit* http://www.nuad.com e help@nuad.con

» Full Service Printing
e Full Service Design Team
» Insert Advertising a Specialty
State-of-the-Art Electronic System
e World-Class Printing at a
Down-To-Earth Price!
n ]


http://www.nuad.com
mailto:help@nuad.con

Increase
asparagus sales
with this simple

recipe

Michigan’s asparagus crop is
beginning to arrive in your stores.
Asparagus has become a symbol
of spring, its arrival as anticipated
and heralded as the sunshine and
warmth that comes with it.

One cup supplies an impressive
amount of dietary fiber and more folic
acid than three oranges, says the
California Asparagus Commission.
There’s also a significant amount of
vitamin C, thiamin, vitamin A and
vitamin B6. With 3.3 grams of
protein and 5.4 mg of carbohydrates,
per cup, it's a good choice for dieters.
What’s more, all of that nutrition is
jammed into a fat-free, low-calorie
and lovely looking stalk at only 30
calorics per one-cup serving.

We love asparagus when it is
cooked simply and quickly. So
will your customers. Post this
recipe near your asparagus display
and watch customers come back
for more

Roasted Asparagus

Spears

Preheat oven to 400° and wash
asparagus. Rub or brush olive oil
to coat spears and sprinkle them
with salt and pepper to taste.
Roast on a baking sheet for nine
minutes. Serve warm.

Sweet cherries
promoted now

The Cherry Marketing Institute
(CMI) is now promoting sweet
cherries, primarily maraschino
cherries, for the National Sweet
Cherry Foundation. Maraschino
chemes are the fun fruit. Their bright
color adds marketability to many
products

Since 1989, CMI has been a
national research and promotion
organization for tart cherries. CMI
provides promotion materials and
other information to retailers, food
manufacturers, restaurants, schools
and the media. The CMI staff has in-
depth expertise on cherries and can
answer questions or direct inquiries to
an appropriate source. For
consumers, CMI offers recipe
brochures and other usage ideas.

CMI maintains a web site at
www.chemrymkt.org.

To obtain additional information or
promotion materials, contact the
Cherry Marketing Institute at PO Box
30285. Lansing. MI 48909-7785.

MICHIGAN
ASPARAGUS

SALES and MERCHANDISING REPRESENTATIVE

The Michigan Asparagus Advisory Board is seeking a sales and merchandising professional to represent
asparagus and related products directly to retailers and food distribution companies. We are looking for a person
with strong sales, people and relationship building skills. We need a person with the ability to aggressively sell
and merchandise our products. We prefer 1to 2 years experience in retailing, merchandising, direct sales and/or
DSD. Agricultural experience a plus. A bachelors degree or equivalent in experience is required. This position
requires travel and a valid MI drivers license with acceptable driving record.

The MAAB offers excellent benefits and competitive compensation. We offer a progressive work environment
with an opportunity for the right candidate to be an important part of the success of its product line.

Interested candidates should submit a resume with salary history to:
MAAB/HRMS, PO Box 162, Williamston, Ml 48895

We are an Equal Opportunity Employer.

ONLY LICENSED MICHIGAN COMPANY

AFD’s "

Newest % MICHIG AN
Endorsed _

Service Consistently Voted #1 for Customer
Provider! Service in the Industry!

Leading Edge SECURITY

Technology,

Experience EXPRESS

& Service!
Building Quality in a Growing Market
Discover Security Express Money Orders \
« Utility
Payments SECURITY EXPRESS OFFERS YOU:
. * Profits from Increased Store Traffic
*Pre-Paid
Phone Cards * Low Cost
_ * Money Orders In Seconds
*Check Cashing/ . .
Advances » Speed Reporting and No Bookkeeping

» Expert Sales Consultation

Security Express Money Orders

1.248-304-1900

AFD POOD & BEVERAGE REPORT. MAY 1999 31


http://www.chcrTymkt.org

Governor invites employers to use
Talent Bank

Dear AFD:

One of the biggest challenges
facing many Michigan employers
today isfinding workers in the
current tight labor market.
Fortunately, help is available by
utilizing Michigan's Talent Bank at
www.michworks.org. The Talent
Bank is the largest Internet-based
public resume system in the nation.
1t helping companies throughout
Michiganfill job vacancies by
bringing employers andjob seekers
together.

Employers can easily access the
Talent Bank database to searchfor
potentialjob candidates. The Talent
Bank’s pool of resumes includes a
wide variety o foccupations, skills,
and educational backgrounds. Since
its debut a year ago, more than
370,000 resumes have been entered
into the Talent Bank. To date,
employers have used the system to
conduct more than 300,000 employee
searches.

Among the Talent Bank resumes
are those submitted by many U.S.
veterans. There can be several
benefits to employers who hire
veterans. Veterans are disciplined
workers and receive extensive
training in task management and
career skills. Many, for example, are

well-trained in computers and other
high-tech specialties. Additionally,
there can be other benefitsfrom
hiring veterans. Employers who hire
veterans who have received three
continuous months offood stamps
within the last 15 months may be
eligiblefor afederal Work
Opportunity Tax Credit (WOTC).
Employers who hire veterans also
may be eligible to receive 50 percent
reimbursement ofa veteran’s wages
for a specified time period if they
qualifyforfederal On the Job
Training (OJT) programfunds.
Clearly, when lookingfor good
workers, itpays to consider our
veterans.

Employers also can postjob
openings at the Talent Bank web site
that in state and out-of-state job
seekers can view. There is no cost to
either employers orjob seekers who
use the Talent Bank. Besides
accessing the Talent Bank at its
Internet site, you can call Michigan
Works!, your one-stop employment
service center, at 1-800-285-WORKS
for more information orjob-search
assistance. We're eager to help you
find the workers you need.

Sincerely,

John Engler, Governor

LANDER

Value Driven For Over 75 Years
PROMOTIONAL BEAUTY CARE

America’s #1
Selling
Promotional
Brand

rs k

lander-

Baby
R)\vda-

Skin Care
Lotion

LANDER
- Aloe Vera j
Rdieve Dry Stan

Q_\r

Contact: JOE ZAITOUNA at (248) 541-4470 or
GORDON TOFFLER at (810) 263-9110

"y
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Distributors of:
* Deli & Meat Products
 Poultry—Fresh S Frozen
« Bakery Items

DeliDirectDistributing

35564 Mound Road ¢ Sterling Heights, Ml 48310

(810)795-0270

checks
have In

commonP

Both can

go bad.

+ Fax (810) 795-0272

That’s why there's TeleCheck*.

With 42% of your food sales
paid for by check, it's easy to see
why accepting bad checks, or
having trouble collecting on the
ones that are returned, can be bad
for your business.

That’s why TeleCheck. an
industry leader for over 30 years,
has designed a special check
acceptance program for
supermarkets. It provides check
verification and recovery services
so you can freely accept checks
while retaining full control over
the risk.

Predicated on TeleCheck's
highly-accurate national positive
and negative data bases, the
verification service delivers high
approval rates that can be
customized to meet your specific
check criteria. Plus, it can easily
be integrated into your existing
equipment to assure the fastest
checkout possible

To keep bad checks from
spoiling your check business, call
today at 1-800-444-3223

IV (Vik Iiptm-
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Products

Hip-hoppin’and still rockin’at 75-Stewarts Old-Fashioned Root Beer

Calvin Coolidge mede te first
pesicentia address on the radio,
dockingless wonren were allowed on
‘re Atlantic City boardwalk for the
first ting, and in Mansfield. Ohio, a
schodl-teacher naed Frank Stewert
developed a recipe for root beer and
begen selling it Today. 75 years
later. Cable Car Beverage
Qorporation, proud nekers of
Senart s, is celebrating this 75th
amiversary with pronotions as
Amrerican as root beer-free trips to
teWorld Series and Al Star basebeall
eares. sponsorship of little league

Pepsi One
Challenge
highlights baby
promotion

Pepsi Cola rolled out its new
prodlect. Pepsi One, a one calorie,
suoer -free cola lest fall. Pepsi also
launched a pronotion in conjunction
with (he roll aut.

A unigue “Baby One” pronotion
anarded 101 Pepsi Co. shares to tre
first baby bom on the day of the roll-
at Shares are to be used tonard
odlege.

Josgph . Verrerd, the son of Mary
ad Joseph Verreri, was the lucky
WITEr.

Grandma
Shearer’s
introduces two
new nacho
products

Grandma Shearer’s Snacks hes
introduced two new necho tortilla
products: Checzy Nacho! and Spicy
Necho! mede of yellow com ina
triangular shepe with custom blended
sessonings to give each a distinct,
raoust flavor.

Cheezy Nacho! blends several
dheese flavors for a nacho cheese
teste, while the Spicy Nacho! isa
corbination of seasonings to areate
an intersely spicy taste. The eye-
gppealing graphics and bright colors
onthe bags draw consumer’s
attention to these new Grandna
Shearer’s nacho products.

For more informration on Grandna
Shearer’s products or sarvices,
aontact the Custonrer Sarvice
Departirent at 1:888-GREAT-CHIPS
(toll free), or contact Grandnma on tre
website at http.//shearers.comor e-
niail a greatchips@aol.com

teans, and evernts
like ice cream
floats for local
charities.
Root beer is at
least as old as
America’s colonial
days when itwes
often pronoted as
acure-all for
whatever ailed.
Today, itis America’s great good
tines drink.  Root beer gets its name
from the flavor thet comes meinly
from roots (Stewart’s is mede up of a

secret blend of over 20 roots and
herbs). Root beer mekes up 3105
percent of the soft drink market. A
sip of it often evokes a flood of

menries.

Stewart’s sodas are sold all across
America and in the UK, Canada and
Chile. According to Sam Simpson,
president and CEO of Cable Car,
“Over one hundred million servings
of Stewart’s will be enjoyed this year,
and you can still find the Stewert’'s
drive-ins and restaurants all along the

Stewart’s old-fashioned root beer
is packaged in anber, glass bottles.
For its 75th year, Stewart’s is
packaged in a commenorative 75th
anniversary bottle.

Tharksforuvsiting usat the

.AFD TRADE ENOW!

Now its time for us to visit with you at your
location to show youjust how much profit
you can make from a small space in your

store-bar-gas station or bowling center!

stem

8 1 0

THE BEST IN TOWN!
b/
m m
(0] u u m I
Give us a call:
7 3 1 - 7 5 4 1

*We guarantee you the Best Quality Products always!
*We guarantee you the Best Service always!
*We guarantee you the Lowest Price in the Industry always!

THANK YOU FOR MAKING US *\
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Legislator Profile

Raymond Basham takes union spirit to Lansing

by Kathy Blake

Raymond E. Basham represents the
22nd district which includes the cities
of Taylor and Romulus located in
Wayne county. He spent nurmerous
years serving union menbers at Ford
Motor Company and believes thet is
what laid the groundwork for his
involverrent ingovernnment. “Being a
state representative is sort of a
continuation of what | did at Ford
with the UAW,”” says Basham
His state representative office is
very active with constituency work:
handling grievances, state issues and
helping people who may have lost
their retirement benefits because the
company they worked for was sold.

Although not a union crusader,
Basham is quick to defend the
usefulness of unions. Basham
explains thet one of the reasons the
U.S. has three classes of people is due
to unions. “Unlike countries which
have only two classes-the very rich
and the very poor-the U.S. has a large
middle class,” Basham says.

At Ford, Basham was appoirted
Employee Support Services
Representative for the UAW Local
245, from 1985 to 1997. In this
position, he worked with Ford
employees on personal issues such as
mental health, substance abuse, stress
management and wellness.

Eight of those 12 12 years, he
helped to run a fitness center for
5,000 Ford enployees. He was

“Being a state representative
is sort of a continuation of what |
did at Ford with the UAW,” says
Basham.

elected as an Education Conmittee
Person and /or Committee Person At-
Large for his UAW chapter from
1972-1975. He was elected
Bargaining Committee Person from
1976 to 196

Basham took numerous hunrenities
courses for behavioral sciences at
local colleges until he decided he was
going in adifferent direction, towards
politics.

He took political leave from Ford
upon winning his seat in Lansing. He
replaced Greg Pitoniak in a special
election in June 1997 when Pitoniak
was appoirnted mayor of Taylor
Because Basham served nore then
half a term it counts as one temin
the 3 term linrit thet took effect last
fall for stale representatives. "l hit the
ground running.” says Basham when
he took office thet sumer. The

legislature was holding marathon
sessions primarily on casino and
transportation issues. He was on the
Conservation, Environment and
Recreation committee, Insurance
conmittee and Consumer Protection
committee.

Last year, he co-sponsored the auto
insurance bill which gave auto owners
a $180 rebate.

Ancther bill he passed last session
recaptured $14 million in road noney
thet he says was lost due to tine
limits with the Tax Increment Fnance
Authority, (TIFA). Wick Road at |-
A ended inafield. Now the road
will be continued north of the
interchange.

He started working against
legislation for commercial hazardous
waste disposal wells. Basham clains
thet a for-profit cormpany.
Ervironmental Disposal Systens, is
using Detroit Police and FHre persion
fund nmoney for a project to inject
liquid hazardous weste on property in
Rorulus. The conpany is bringing
rmuch of the weste from Canada.
Basham is strongly opposed to this.

“This is not just a Romulus
problem, it's a regional problem
Rorrulus is part of the Mt Sinon
formation which encompasses mid-
Michigan from Mount Plessant ©
northem Ohio. The director of the
Departmrent of Ervironental Quality
plans to allow this well tobe
penitted, says Bashamand the
project continues to inch forward
despite his efforts to squelch it

“Ohio and Texas have hed
problens with this sort of dumping.*
Bashamexplained tret heslth
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problens were reported
and linked to the weste
resurfacing.

He is still fighting for
the passage of hills thet
would prohibit
commercial hazardous
waste disposal in
Michigan and on the
Injection Well Task
Force, he has several
meetings planned in
Wayne county.

This term he ison the
Conservation and Outdoor
Recreation conmittee
again and is also on
Insurance and Financial
Services committee and
the Tax Policy committee.

Located within his
district is the 6,000-acre
Detroit Metropolitan

Airport. Basham is part of the Air
Travel Study Group which is looking
into noise issues, plane pollutants and
airport expansion. One year ago.

Basham's gratuity hill would
require food service
establishments to give notice of
automatic gratuity or service
charge.

Detroit Metro was publicized as tre
worst airport, says Basham The
airport plans to expand from servicing
3 million people to 6 million people
per year. He is studying ways to
meke it better as well as bigger.

A food-related development in his
district is the recent opening of a
Gleaners food pantry in Taylor, filling
a void for the Downriver people in
need

Basham sponsored a gratuity bill
last session thet passed the House and
thendied inthe Serate. He’s
reintroducing the bill which requires
food service establishments togive
notice of an autonratic gratuity or
service charge. The notice is required
o be printed on the customer’s hill
and must also either be posted in the
food service establishnment or printed
on the nenu. Al of the money from
the autonatic gratuity must be
distributed to the appropriate weit
staff.

He’s also on a nursing home task
force and a task force for the Allen
Park Veterans Hospital which closed.
They are considering transforming the
hospital toa sireller dinic.

Representative Basham hes
worked on numerous hills signifies
for seniors such as the Medicaid
Waivers program which allons
seniors to receive their Medicaid
benefits at home, for home nursesa
medical support. Itwes administer
by the Senior Alliance.

Bashamjoined the U.S. Air Fadt
right out of high school. He wes in
the Strategic Air Command ad
worked on hydraulics for B-52s. In

1969, he took his hydraulics skillsin
the Ford Research and BEngineering
Center where he becane involved
with the UAW which led to his avic
involverrent.

He served as an auxiliary pdlice
officer from 1979t 1984. He wesi
mayoral appointee to the water
commission inTaylor He was
appointed constable in Taylor in 135
and elected in 1987. Basham sened
on the Taylor City Council from E5
o0 1997 and wes on the Taylor
Planning Commission as well for te
latter half of his council stay. While
he was a council member, the city
built a nationally acknowledged gdf
course, "Lakes of Taylor," designed
by Arthur Hills. The council hultas
animel shelter, bought and rebuilt a«
hall and created a park

The council enabled people to\de

on subsidized housing inthe
southmest comer of the city; a helf
square mile section. "Some will ke
redone, sone refurbished and sonre
removed," says Basham

Basham believes in governmenta
rmuch as he believes in uniors. "Yau
need o plug inc if it s not working
for you. it's working against you."
Each nonth he brings a student fran

each of the three high schools in his
district to Lansing to spend the chy,
going to legislative session. "It lets
them know thet government is
accessible. A lot of people feel
disenfranchised. They believe all
politicians are dishonest.” says
Basham He hopes thet his influene
will show politics positively and
prove thet nost politicians are trly
concerned with the welfare of their
corstituents and district.

Bashamwas bom in Roanoke,
Virginia. He is married with two
adult children. To reach the
representative, call his Lanising office
at (517) 373-0852, or write © Stae

ive Rayrmond Basham
Stale Capitol, PO Box 3014,
loinsing. M1 48909 7514 or e-nrail
himat rasham@ house. state. mi.s



CLASSIFIED

uAYFAR MKT. FOR SALE— Detroit location.
Grand River at W. Chicago. 10,000 sq. ft.
Supermarket. SDM. Lottery. WIC. Building
optional. Serious, qualified inquiries only. Call
Pete or Paul George at (313) 933-6151.

HELP WANTED—Male/female with experience,
jguor Store with Pizza. Clarkston area, good
pay. Call Ann or Ronnie at (248) 625-2070.

ARE YOU SEEKING QUALITY

EMPLOYEES FOR YOUR BUSINESS?—
Reach job candidates quickly with a recruitment
ad in Michigan largest all employment weekly
paper Call Brian Greenlee at the Employment
Guide—(800) 752-8926, ext. 230.

FOR SALE— Troy SDD License, Call—(248)
399-4813. ask for Sami.

10,000 SQUARE FOOT Super Market for
Sale— Store & Fixtures. Dearborn location. Call
Wilson at (248) 582-9088.

FOR SALE BY OWNER—2000 sq. ft. Party
Store on lake in Irish Hills. Great location on
maior road (US12). Just miles from Michigan
International Speedway. Beer, Wine, Liquor,
Deli and Bait. 2000 sq. ft. living quarters plus 2
lots w/lake access. $350,000 plus inventory.
Call Sandy at (517) 431-2525.

FOR SALE BY OWNER— Country Party
Store. Beer. Wine, Liquor, Lotto, Groceries &
Movies. 20 minutes south of Lansing. $12,000+
avg/week+ Lotto sales. Growing business—
S$325.000/land & business. Call Doug at (517)
694-4558 after 2 p m Senous inquiries only!

FOR SALE—Ice cream dipping merchandiser.
Master-Bilt model #DD88 (91"w x 28"d x 37"h).
Stainless steel top with white exterior body.
Displays 16 flavors and stores 14. Excellent
condition $1,195 or best offer. Call (517) 723-
5500 and ask for Dave.

PARTY SHOPPE—Beer & wine, grocery, lotto,
Irozen Coke, money orders, fax. Store sales
SIO.000Meek  Lotlery sales $3,800/week.
Business $160,000 w/ $80,000 down.
S1.425/month lease Call (248) 545-3500.

DELI EQUIPMENT—8 ft. Master Bilt deli
display case, like new—$2100. 5 ft. stainless
steel table on wheels w/drawer & shelf—$225.
2-door reach-m cooler—$150. 10-inch Univex
sheer—$275 Hobarl 30-lb capacity scale—
$175 Call (248) 652-2239 or (248) 545-3500.

FOR SALE—Transformer 750KVA, 26-door
irozen cooler, almost new w/compressor. Call
1Kenny at Xtra Foods, (248) 824-1144.
WATERFORD PARTY STORE—Beer, wine,
lotto & more Great location near lakes! All new
equipment Turnkey operation. 1976 sq. ft
Asking $179,000 ¢ inventory. Business only
Call Re/Max Exec Properties, Brian Yaldoo
(248) 737-6800

MARKET DELI FOR SALE—3,300 sq ft. Ann
! Arbor, central University of Michigan campus
| location, student clientele. Owner is retiring. All
| newty remodeled including new equipment. Call
| (734)741-8303. ask for Bill.

FOR SALE— 2 each, walk-in coolers, 8 x
| 10—$1500 8' x 14—$2500. Berme's Country
Store (517) 592-8221.557-9600.

LIQUOR STORE & PHARMACY w/
LOTTERY FOR SALE—5,000 sg. ft. Between
Chalmers & Conners. Ask for Mike at (313)
| 331-0777.

SDD LICENSE FOR SALE—Commerce
Township Call Madison National Bank at (248)
1548-2900. exl 2244

SDD LICENSE FOR SALE—City of Allen

| Park Call Madison Nat| Bank—(248) 548-2900,
RESTAURANT & BAKERY—Low investment/
Great income Established restaurant/bakery
| with modem equipment, supplies and 40 seats.
Howell/Brighton area. Loyal customer base and
i great location. Ideal for expansion such as full-
service restaurant, fast food or party 6tore.
$85,000 Call (313) 961-3131.

FOR SALE—Chester Fried Ventless Fryer
(older model) $2500, (4) door reach-in cooler
$1200, (4) door reach-m cooler $500. Call Sam
Sheena at (248) 288-4774.

ESTABLISHED PARTY STORE—Port Huron,
Ml Highly populated, high traffic area. SDD,
SDM and Lotto Owner retiring. Call (810) 985-
5702, leave message.

FOR SALE—Convenience Store and much
more  Owner retinng Excellent Northen
Michigan location w. view of Lake Charlevoix.
SDD. SDM & Groceries. $300,00 gross annual
sales Large attached living quarters plus (4)
rental units 166 acres w/large garage and 566
ft road frontage $450,000. Call for more info
1-616-582-7711

“CODY DRUGS” FOR SALE—SDD. SDM
and Lotto Upscale Detroit neighborhood. Full
«me of Grocery Greeting Cards, Health/Beauty.
Approx 3000 sq ft Very Busy, well established
Don't miss out on this gold mine! Call Mark Sitto
Jt (313) 272 7878 or (248) 866-7655.

Spartan Stores, Inc.,
names two new regional vice presidents

Spartan Stores, Inc. has announced
the appointment of two veteran
grocery executives as regional vice
presidents overseeing the operation of
retail stores in the company’s
Valuland, Inc. subsidiary.

David Hogoboom will serve as
vice president of operations for
Southern Stores, the 13 west
Michigan supermarkets that were
formerly the Family Fare chain.
Hogoboom had been senior director
of operations for Family Fare
markets.

Glen B. Catt has been named vice

president of operations for Northern
Stores, currently the eight stores in
the Ashcraft’s Market chain in
central Michigan and soon to include
over 20 stores in the Glen’s chain.
Catt had been president and Chief
Operating Officer of Glen’s Markets.

The corporate offices for Valuland,
Inc. will be established in what had
been the Family Fare corporate office
at 3030 Corporate Grove,
Hudsonville. A small satellite office
will be located in Gaylord.

Chuck Fosnaugh, Spartan vice
president development and acting

president for Valuland, Inc., indicated
Spartan expects to name a president
for Valuland, Inc. in the near future.
He said that over the next several
months the Valuland leadership team
will review all retail operations and
procedures, including the Family Fare
policy of being closed on Sunday.
Fosnaugh noted that any decision to
change store hours will be based on
many factors, including the needs of
all shoppers and store associates. He
said a final decision may not be made
until late this year.

For security.

For fitness.

For protection.

For you. For life.

For convenience.

For options.

For reliability.

For so many reasons, choose

Blue Cross
Blue Shield
Blue Care Network

of Michigan

For information about Blue Cross coverage available to AFD
members, please call Judy Shaba at 1-800-66-66-AFD.

www.bcbsm.com

Blue Cross Blue Shield of Michigan and Blue Care Network are independent licensees of the Blue Cross and Blue Shield Association

© 1998 Blue Cross Blue Shield of Michigan
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FIRST IN SERVICE
Proud New Members of AFD!

SPRING SPECIAL!

Mention this ad and get 15% OFF your
first month of pest control.
» Family owned and operated since 1963.
» Weekly, Biweekly & Monthly plans to fit your needs.
» Commercial, Industrial and Residential
* Licensed by the State of Michigan

Call or Fax your request for a free quote.

810-296-7590  Fax 810-296-2564

26765 Fullerton Road ¢ Redford, Ml 48239
(313) 533-9991 « Fax (313) 533-9939

0J. Dist. offers Great Service and Great Price!
Thunksfor your support. —Mike and Al Buzzy
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Redeem your manufacturers’coupons with us

It's That Simple! You can count on W4

Over 250 AFD Put your coupons in a box 0r
H strong envelope.
g rocers use (No need to count or sort)
our coupon

redemption

Bring your coupons to AFD.

service... this
isproofwe do

it the way

Cash your check

grocers like it.

THAT'S IT!

.. THE REST IS OUR JOB!

. Quick, efficient and accurate processing of your coupons

is started immediately.

« We will send you a check for full face value of all acceptable coupons

YOU CAN COUNT
ON US—WE RE rrll_I

Select wines from Michigan's growing list of commercial wineries
Over 120 labels available from area distributors or direct from the winery
Visit Michigan's Wine Regions to sample the many award-winning wines.

Northwest Michigan

L Mawby Vineyard

Southwest Michigan

Bel Lago Winery 616-271-3522 Fenn Valley Vineyards
616-228-4800 Leelanau Wine Cellars 616-561-23%
Black Star Farms 616-386-5201 Le Montueux Vineyards
616-271-4882 Peninsula Cellars 616-784-4554
Boskydel Vineyards 616-933-9787 lemon Creek Winery
616-256-7272 Shady Lane Cellars 616471 1321
Bowers Harbor Vineyards 616-947-8865 Peterson and Sons Winerv
616-223-7615 Willow Vineyards 6164)26-975*
Chateau Chantal 616-271-4810 St. Julian Wine Company
616-2234110 6164)57 S5V
Chateau Grand Traverse P Tabor Hill Winery
6162237355 Eastern Michigan 616422 TI6L
Ciccone Vineyards K. Edward Winery Tartan Hill Winerv
616-271-5551 810-786-1921 616-861-4657
Ckxxl Harbor Vineyards Sharon Mills Winery Warner Vineyards
616-256-7165 7344289160 6164)57 3165

For a free winery touring map with directions to 23 Michigan Wineries and
8 Winery Tasting Rooms, or point of sale materials to support Michigan
wine sales, call the Michigan Grape and Wine Industry Council at
517-373-1104 or visit their web-site at www.michiganwines com


http://www.michiganwines

GENERAL WINE
LIQU COMPANY

State ofMichigan's LargestDistributor of:

- A. Hardy USA UDV Wine

= Alied Domecq ‘ajestic Marketing
= Austin Nichols Wine SI = Kobrand

= Brown Forman Mott's

= Canadiagua Wine Bee rs eelanau Wine

= Cannon Wine Newton

- Charles Jacquin 1 Remy Amerique

- CK Monda\c/]iUI On-AICOhOI IC Seag)r/am's Clqassics
e David Sherman < Sebastiani Vineyards
= Distillerie! Beve rages South Corp.

« Domec ' ports & Stimson Lane

= Gaetar “ecialty

Heavei t C i gars

e UDV Low Proof William Grant & Sons

GENERAL WINE & LIQUOR COMPANY
IS PROUD TO PRESENT THE FOLLOWING FINE CIGARS:

m TS ASTRAL MONTECRISTO H. UPMANN PON PIEGO
pla ffflrF® HAMILTON HAMILTON
B TE-AMO BY SINATRA BY
don umtrC) H. UPMANN DAVIDOFF
MACANUDO MAKERS MARK LAS CAB HAIRMAN’S RESERVE LA GLORIA COMAHA
ASTRAL GRAND RESERVE LA DIVA WD BUI N JOSE ROYAL JAMAICA
PARTAGAS ASHTON BRIONES' LA AURORA GOURMET DESSERT
LEON JIMENES EL SUBUMADO  EL INCOMPARABLE DON-J4£JO DUNHILL
INDIAN TABAC ANMNOY X SOSA

DISTRIBUTORS OF FINE WET GOODS

For more information please contact your sales
representative or call (313) 852-3946
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SUPPORT THESE AFD SUPPLIER MEMBERS

AUTHORIZED LIQUOR AGENTS:
General Wine & Liquor........ (248) 852-3918
National Wine & Spirits(888) 697-6424
(888) 642-4697
.(888) 440-0200

Encore Group/ Trans-Con, Co.........

BAKERIES:
Ackroyd's Scotch Bakery

& Sausage.... (313) 532-1181
Archway Cookies .(616) 962-6205
Awrey Bakeries, INC.......cccccocunrun (313) 522-1100

Dolly Madison Bakery .
Interstate Brands Corp...
JCs Distributing
Koepplinger Bakeries, Inc
Oven Fresh Bakery....
S & M Biscuit Distributing.
Taystee Bakeries................

BANKS:
The ATM Network (888) 808-9ATM
The ATM Compan ..(352) 483-1259
Convenience Mortgage Corp....... (800) 474-3309
Cornelius Systems............. .(248) 545-5558
KPN Technologies (ATMs)
Madison National Bank...
Michigan National Bank.
North American Interstat

BEVERAGES:

Absopure Water Co
Action Distributing
Allied Domecq Spirits USA
Anheuser-Busch Co........... ..(800) 414-2283
Arcadia Brewing Co..........cccoevuvue (616) 963-9520
Arizona Beverages ..(810) 777-0036
Bacardi Imports, Ini ..(248) 489-1300
Bellino Quality Beverages, Inc. ... (734)947-0920
Brooks Beverage Mgt., ..(616) 393-5800
Brown-Forman Beverage Co.......(313) 453-3302
Central Distributors.............ccc..... (313) 946-6250
Coca-Cola Bottlers of Ml
Auburn Hills (248) 373-2653
Madison Heights (248) 585-1248
VanBuren(734)397-2700
ort Huron (810) 982-8501
..(734) 459-4900
(248) 647-0010
(313) 867-6900
...(313) 925-1600
(313) 867-0521
...(313) 865-3900
(248) 858-2340
(313) 892-3000
(313) 835-6400
(248) 588-9200
(810) 268-3412
(414) 259-9444
(248) 380-3640

.(517) 764-5516
.(313) 5914132
.(810) 776-7447
.(248) 967-2020
.(313) 255-4437
.(313) 893-4747
.(248) 476-0201

.(248) 948-8913

Coffee Expres:
E & J Gallo Winery ..
Eastown Distributor:
Faygo Beverages. Inc...........
General Wine & Liquor Corp
Great Lakes Beverage
Hubert Distributors, Inc.
Intrastate Distributing.
J. Lewis Cooper Co..
L & L Wine Worl
Metro Beverage Inc..
Miller Brewing Company.
Nestle Beverages.........
NAYA.USA (248) 788-3253
0.J. Distributing, Inc. .(313) 533-9991
Oak Distributing Company......... (248) 674-3171
Pabst Brewing Co..........................1-800-935-6533
Pepsi Cola Bottling Group

- Detroit .1-800-368-9945
- Howell .1-800-878-8239
-Pontiac ..(248)334-3512
Pctilpren, Inc ..(810)468-1402
Powers. Dist... ...(248)682-2010

Red Hook Beverage Co
R.M. Gilligan. Inc
Royal Crown Cola
Seagram America
Seven-Up of Detroit......
Slroh Brewery Compan
Tri-County Beverage...................
UDV-North America........
Viviano Wine Importers, Inc.

(248) 366-0295
(248) 553-9440
.(616) 392-2468
.(248) 553-9933

(248) 584-7100
.(313) 345-5250
(313) 883-1600

BROKERS/REPRESENTATIVES:

Bob Arnold & Associates...........1248) 646-0578
The Greeson Company. .(248)305-6100
Hanson & Associates, Inc ,248) 354 5339
J.B. Novak & Associates ... (810)752-6453
James K Tamakian Company . (248) 424-8500
Paul Inman Associates (248) 6268300
PMI-Einsenhart.......cocuu. (248)737-7100
Sates Milk . (313)207-7900
Trepeo (248) 546-*661

"The Sell Group™...

CANDY & TOBACCO:

A.C. Courville Inc...........................(248) 863-3138
American Vending & Sales.........(248) 541-5090
Brown & Williamson Tobacco... (248) 350-3391
JCs Distributing... .(810) 776-7447
Philip Morris USA .(313) 591-5500

o (810) 574-1100

R.J. Reynolds... .(248) 475-5600
CATERING/HALLS:
Emerald Food Service................. (248) 546-2700

Karen's Kafe at North Valley......
Nutrition Services

(248) 855-8777
.(517) 782-7244
.(810) 978-3880
..(248) 352-9020
.(313) 421-9220

Pcnna's of Sterling
Southfield Manor.
St. Mary's Cultural Center
Tina's Catering

DAIRY PRODUCTS:

Dairy Fresh Foods, Inc. ...(313) 868-5511
Golden Valley Dairy.......nn
London's Farm Dair:
McDonald Dairy Co
Melody Farms Dairy Company ..
Pointe Dairy Services, Inc.
Stroh's Ice Cream...........
Superior Dairy Inc.

(313) 525-4000
248) 589-7700
(313)553031\]§@or Systems Advertising.
....(248)656WEPRY-TV4

Tom Davis & Sons Dairy. 248) 399-6300

EGGS & POULTRY:
Linwood Egg Compan
Montgomery Egg

FISH & SEAFOOD:
Seafood International/

Salasnek, INC......cccuevnniunirnennne (313) 368-2500
Tallman Fisheries .(906) 341-5887
Waterfront Seafood Company.....(616) 962-7622

FRESH PRODUCE:
Aunt Mid Produce C
Sunnyside Produce..

ICE PRODUCTS:

Midwest Ice Co.. .(313) 868-8800
Party Time Ice Co. (800) 327-2920
UNion 1€ i (313)537-0600

INSECT CONTROL:

Rose Extermination (Bio-Scrv) (248) 588-1005
Tri-County Pest Control ......... (810) 296-7590
INSURANCE:

Alphamerica Insurance Agency .. (810) 263-1158
Blue Cross/Bluc Shield................1-800-486-2365
Capital Insurance Group ..(248) 354-6110
CoreSource / Presidium .(810) 792-6355

Gadaleto, Ramsby & Assoc.........(517) 351-4900
Golden Dental ..(810) 573-8118
Great Lakes Insurance Services... (248) 569-0505
IBF Insurance Group, Inc. ..(810) 774-5300
Frank McBride Jr.. Inc.. ..(810) 445-2300
Miko& Assoc... .(810)776-0851

North Pointe Insurance. ..(248) 358-1171

Rocky Husaynu & Associates.....(248) 988-8888
Willis Corroon Corp of M 1... ... (248) 641-0900

MANUFACTURERS:

Anthony's Pizza.....
Ecco D'oro Food Corp.
Eden Foods ..... .(517)456-7424
Fine Manufacturin .(248) 356-1663
Gerber Products Co.......................(810) 350-1313
Home Style Foods. Inc ..(313) 874-3250
Jaeggi Hillsdale Country Cheese.......(517) 368-5990
Kraft General Foods..... ..(313) 261 2800
Monitor (Big Chief) Sugar. ..(517) 686-0161
Nabisco. Inc ..(248)478-1350
Nestle Food Company. ..(248) 380-3670
Red Pelican Food Products..........(313) 921-2500
Singer Extract Laborator 313) 345-5880
Strauss Brothers Co... .(313) 832-1600

MEAT PRODUCERS/PACKERS
Alexander « Homung .................(313) 921-8036
BarS Foods <248)414-3*57
Burdick Packing Co.......cc.ccccevuune (616) 962-5111
Country Preacher. (313) 963-2200
Gainer's Meal Packing. .(517) 269-8161
h.inil fetal (313)832 KI®D
Hygrade Fix*) Products (248) 355-1100

(248) 524-9550
(517) 296-4411

(313) 843-0840
(313) 259-8947

.(810) 731-7541
.(810) 772-0900
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(810) 949&%

(248)399D¢etyoit Newspaper Agency........

Kowalski Sausage Company......
Metro Packing
Nagel Meat Processing Co.
Pack "Em Enterprises.....
Pelkie Meat Processing. (906) 353-7479
Potok Packing Co (313) 893-4228
Strauss Brothers Co.........ccccuvveues (313) 832-1600
Swift-Eckrich.... .(313) 458-9530
Wolverine Packing Compan: (313) 568-1900

MEDIA:
The Beverage Journal.
Booth Newspapers...
C&G Publishing. Inc.......ccccoeuennne
CBS-WYCD

oung Country Radio......cccc (248) 799-0624
?y Tribune... .(248) 541-3000
Detroit Free Press .(313) 222-6400
Detroit News .(313)222-2000
(313) 222-2325
(810) 680-9900
(810) 296-0800

.(313) 873-8200
(313) 894-4369
(517) 568-5035
(313) 931-7000

.1-800-292-2896
(616) 459-1567
(810) 756-8800

Gannett National Newspapers....
b Daily

Michigan Chronicle....
OK Communications, In

(313) 963-5522
.(301-657-9323
(313) 556-7147
(313) 222-0643
(810) 557-2000
WWJ-AM/WJIOI-FM. (313)222-2636
WWWW-AM/FM... (313) 259-4323

NON-FOOD DISTRIBUTORS:

(313) 522-4488
(810) 774-4800
(765) 569-4636
810) 263-9110

POTATO CHIPS/NUTS/SNACKS:
Better Made Potato Chips. .(313) 925-4774
Detroit Popcorn Company 1-800-642-2676
Frito-Lay, Inc.... .1-800-24FRITO
Germack Pistachio Co. .(313) 393-2000
Grandma Shearer's Potato Chips..... (313) 522-3580
Jay's Fods... (800)752-5309
Kar Nut Products Com pany...... (248) 541-7870
Nikhlas Distributors (Cabana).... (313) 571-2447
Rocky Peanut ...(313)871-5100
Variety Foods. Inc (810) 268-4900
Vitner Snacks (810) 365-5555

PRODUCE

Ciaramitaro Bros. Inc.............

WJIBK-TV2

Advanced Formula Products
Items Galore, Inc.
Scott Pet..........
Toffler Marketlng

(313) 567-9065

PROMOTION/ADVERTISING:

JDA, Inc. (313) 393-7835
Market Advantag (248) 351-4296
PJM Graphics... (313) 535-6400
Promotions Unlimited 2000 ........(248) 557-4713
Stanley's Advertising & Dist........(313) 961-7177
Stephen’s Nu-Ad, Inc.........cccceeeue. (810) 777-6823
RESTAURANTS:

Copper Canyon Brewery...........
The Golden Mushroom.
Palace Gardens

SERVICES:
AAA Michigan . .........ceeueueee.. (313) 336-0536
AirPage Prepay & Talk Cellular . (248) 547-7777
AilTouch Cellular...................(313) 590-1200
American Mailers ...(313) 842-4000
Amentech Pay Phone Services... 1-800-809-0878
AMNEX Long Distance Service...... (248) 559-0445
AMT Telecom Group....... (248)862 2000
Automated Collection Systems (248) 354-5012
Bellanca. Beattie. DeL isle (313) 964-4200
Cellular One—Traverse City..... (616) 922-9400
Central Alarm Signal...... (313) 864-8900
Check Alert (616) 775-3473
Chcckcarc Systems (313)203 J556
CIGNA Financial Advisors (248)827-4400
Community Commercial

Really Ltd.....cccccee v
Dean Witter Reynolds, Inc.
Detroit Edison Company.
Follmer. Rudzewicz A Co.. CPA
Garmo A Co..CPA.... - ....(248) 737 9933
Gob's Inventory Service .. (248) 353-5033
Great fades Dali Systems........... (248) .356-4100
Jerome Urvhcek. CPA (248) 357 2400. x257
Karoub Associates ... (517)482 -5000

.(248) 223-1700
(248) 559-4230
(810) 743-6420

1248) 569-4240
(248) 258-1750
(313) 237-9225
(248) 355- 10N

Law Offices-Garmo & Garmo ...
Market Pros..............
Merchant Card Service 517) 321-16#
Metro Media Associates............ (248) 625-0700
MoneyGram ...(800) 642-8050. xW?;
Nationwide Communications . ... (248) 208-3200
Nexlel Communications
Paul Meyer Real Estate .
POS Systems .— ..o
Prudential Securities, Inc..
Quality Inventory Service 810) 771-9526
Retail Accounting Service......... (313) 368-8235
REA Marketing............ .. (517) 386-9666
Frank Smith's Red Carpet Keim
Sal S. Shimoun, CPA....
Southfield Funeral Home .
Harold T. Stulberg, R.E.. Broker
24 Hours..

(248) 5520500
(248) 349-643*

.(248)3514361
Telecheck Mlchlgan Inc .(248) 354-5000
Travelers Express Co..... ....1-800-328-5671
Western Union Financial Serivces....(248) 888-7423
Whitey's Concessions................... (313) 278-52fP

STORE SUPPLIES/EQUIPMENT:
Belmont Paper & Bag Supply.....(313) 4916550
Bollin Label Systems. 1-800-882-5104
Brchm Broaster Sales 517) 427-5851
DCI Food Equipment 313) 369-1666
(248) 4714 *
(248) 723-5113
(734) 697-30*

Envipco......cccu.
Great lakes Gumbal
Hobart Corporation.

Kansmacke .(517) 374 8307
National Food Equipment
& Supplies.......... (248)96672*

North American Interstate
Plex-LabCorp s
Refrigeration Englneerlng, Inc
Taylor Freezer........cccoouuue.. .(313) 525-23*
TOMRA Michigan..................... 1-800-6 104 1*

WHOLESALERS/fOOD DISTRIBUTORS:
Capital Distributors (313) 369-2137
Central Foods...... (313) 933-26*
Consumer Egg Packing Co (313) 871-50*
Dairy Fresh Foods, Inc (313) 868-5511
Detroit Warehouse Co.... (313) 491 15*
EBY-Brown. Co... 1-800-532 921
Family Packing Dlstrlbutors
Fleming Company..
Flippin Distributing
Garden Foods... .
Gourmet Internatlonal Inc

Great Lakes Wholesale
Hamilton Quality Foods
| & K Distributing......
JCs Distributing
J.F. Walker
Jerusalem Food
Kay Distributing..
Keebler Co_____

Kehc Food Distributor:
Kramer Food Co.......
Lipan Foods .
Mdnemcy-Miller Bros
Midwest Wholesale Foods

.(248) 543 1666
...(810) 754 * 1
. (616) 453-2441

.. (906) 789 9561
.. (313) 584 2801
1-800-875 5557

...(616) 527-0120
(313)455 26*
1 800-888 4611

Norquick Distributing Co........... (313) 522 H\0
Pointe Dairy Services, IncV
Vie De France................ ..(248)589

Robert D Arnold & Assoc.

S. Abraham & Sons

Sam's Club—Hazel Park
Sherwood Foods Distributors.
State Wholesale Grocers
Spartan Stores. Inc
Super Food Services....
SupcrValu Central Regio
Tiseo's Frozen Pizza Dough....
Ttepcolapom

. (810)635 8411
... (248) 353 9IH4

12481588 4407
(313) 366- *U®
-(313) 567 654
.(313)455 181)

(310) 566-'710
(248)/‘46 9Al

Value Wholesale 248>y67 '
Weeks Food Corp (010)727 '3
Ypsilanti Food Co-op ...(313) 483 1'20

ASSOCIATES:
AmerKan SynergLsUcs----------...
Canadian Consulate (ieneral
Liverm**-Duvison Floral

(313) 427 U44
(313)567 2201
— —(248) 352 <®il

Mtrainht Boats A Motors »K>» 748
W.lcdchAAXM* :248) 588 2"'4
Whlvenue (iulf (Tub. Im .. (810i 781 44

(517)



H it a Home Han!
orth American Interstate

Attract New Customers » Eliminate Bad Check Loss
Keep Current Customers » Reduce Bank Card Charges
Increase Floor Traffic » Add Extra Revenue

Increase One-Stop Shopping ~ * 24 Hour, 7-Days-A-Week Service

3800 W. Eleven Mile Rd. « Berkley, MI 48072 « (800) 333-8645

SALES - SERVICE - LEASING
AMUSEMENTS - ATM5 - PAYPHONES - VENDING



rifft

products help
your family
enjoy
backyard
barbecues &
picnics ....

Feature & display these fine products from B & G Foods,
Inc. for your customers enjoyment this Summer !!

*B & M Baked Beans *B & G Pickles
* Underwood Sandwich Meats * Ac’cent

* Ac’cent on Dole Fresh Salads

Additional CROSSMARK Summertime favorites ...

* Bush’s Baked Beans * Great Lakes Charcoal
* Green Giant Corn On The Cob * Veryfine Juices
*Wet Ones Moist Towelettes * Hefty Plates
CROSSMARK. Your Full Service Broker
East Central DETROIT GRAND RAPIDS CINCINNATI FT. WAYNE

Region SAGINAW TOLEDO COLUMBUS INDIANAPOLIS LOUISVILLE
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